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Abstract: The article examines the role of the wholesale and retail trade in the formation of the consumer market,
analyzed stocks of finished products consumer products, inventories in trade organizations, calculated price
indices of consumer goods on which developed recommendatory proposal. Calculations are given indices
comparability and correlation of wholesale market prices of commodity producers. Shows the index of industrial
production, stocks of major agricultural products.
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INTRODUCTION analysis, tabular interpretation of empirical data). System

Wholesale market, based on the economic and development of agrarian sector and its competitiveness
institutional machinery wholesale activities are carried and also monographic, settlement and constructive and
through a network of retail and wholesale bases and economical and statistical methods of research were
producers; wholesale commercial base and structure; applied.
officials producers and wholesalers of commercial
structures, exporters and importers of goods, large and The Main Part: However, market conditions, the role of
small and other intermediaries. The main indicator of wholesale trade in shaping consumer market increases
economic activity of wholesalers, as before, is the significantly, as evidenced by the growth rates and the
wholesale trade, which characterizes the volume of sales wholesale turnover of retail trade turnover (Table 1).
of goods wholesale enterprises for their subsequent During the period from 1995 to 2011 wholesale trade
implementation by the consumer and for processing. In republic increased from 922.4 mln.m. to 18950.8 mln.m. or
market terms, as in Soviet times, the scheme of wholesale 20.5 p. At the same time, retail turnover for this period
turnover remained virtually unchanged and is divided into increased from 1058.7 mln.m. to 15991.4 mln.m. or 15 p.If
three types: the sale of goods, interstate and internal trade analyze the state of the wholesale turnover and retail
[2,3]. Wholesale turnover by sales includes the sale of trade, it may be noted that the share of wholesale turnover
goods to market and non-market consumers; interstate in total turnover increased from 46.5% in 1995 to 54.4% in
wholesale turnover includes the value of goods 2011. Respectively, a decrease in the proportion of retail
purchased by local wholesalers enterprises for their turnover from 53.5% to 45.1%.
supply to other countries; intrasystem - characterizes the The significant value of wholesale sales due to the
volume of goods, direct wholesale business to business fact that buyers are the organization. Furthermore, some
firms [1]. goods pass through several links, while in the retail trade

Methodology: In article various methods of research of be sold twice or more. Commercial wholesale full service
processes and the phenomena in the field of the economic organization: range of products collected at a specific
relations of agrarian sector are used. The integrated location; provide trade credit; store and deliver goods,
approach of research included set of methods of the offer assistance in their implementation and promotion;
scientific knowledge used both on theoretical and on employees for personal sale; offer support in the areas of
empirical levels (conceptual modeling, synthesis and the research   and   planning;  reduce  the  costs  of  supplies,

and logical approaches to studying of tendencies of

there is only one link. Therefore goods in wholesale can
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Table 1: Condition and wholesale turnover of retail trade turnover in the Republic of Azerbaijan (million manat) [11]

2011 to

1995 2000 2005 2006 2007 2010 2011 1995 %

Wholesale trade 922.4 2384.5 4853.3 6180.0 8426.5 14995 18950 20.5 t

Retail trade turnover 1058.7 2119.9 4622.2 5760.3 7591.4 1324.7 5880.3 17.6t

Wholesale and retail trade 1981.1 4504.4 9475.0 11940.3 16017.9 28256.7  34830.3 8.08 t

The share of holesale turnover, % 46.5 52.9 51.2 51.2 52.6 53.1  54.4  -

Share of retail turnover, %  53.5  47.1  48.8  48.8  47.4  48.9  45.6  -

Table 2: Stocks of finished goods inventories enterprises - manufacturers of consumer goods (million manat) [11]

As of 

01.01.2006 01.04.2006 01.07.2006 01.10.2006 01.01.2007 01.01.2008 01.01.2011 01.01.2012

Industry-total 245.5 251.0 249.4 182.4 168.6 277.9 215.4 234.4

Manufacturing 134.9 141.9 134.6 122.3 117.2 192.2 165.9 207.6

Manufacture of food products, 

including the beverage and tobacco 30.0  22.4  20.7 17.9 19.5 36.6 26.0 36.1

Textile and clothing industry 11.8 10.4 15.4 17.5 26.0 20.1 15.6 21.0

Manufacture of leather, leather products

and footwear 1.5 1.6 1.5 1.6 1.4 4.2 1.3 1.8

Other manufacturing industries 2.2 0.7 0.8 1.0 1.1 1.7 8.2 6.6

since the goods are purchased in large quantities, finished products totaled 234.4 million manat, the
allowing them to deliver total tonnage parties and manufacturing industry - 207.6 million manat or about 70%
accordingly reducing costs of delivery; material base for of the total. The share of the food industry accounted for
storage; financial assistance, as producers represented 11.6%, textile and clothing industry - 15.4%,  production
the funds to pay for goods with their delivery, not the of leather and footwear - 0.8%. As at 01.01.2012, these
sale, retail and commercial consumers or trade credit is figures are even higher, about twice.
issued, the responsibility for risk [2]. Formation of the Even more difficult situation is in stocks of
wholesale market based on commodity stocks, which agricultural products [Table 3]. According to the 2011
consist in: industrial, consumer products; enterprises and reserves of grain and grain-flour products in the country
individual businessman agriculture; commodity stocks amounted to at the beginning of the year - 749.6 thousand
trade. Inventories related to a number of articles of tons and the residue at the end of the year - 821.2
distribution costs: costs for transport and storage of thousand tons. Stocks of meat and meat products to these
goods, wages, rent and maintenance, depreciation and figures were -9.6 thousand tons and 9.2 tons; milk and
other. In addition, the size of the inventory and the dairy products - 171.6 thousand tons and 147.6 thousand
duration of storage depends on the amount of interest for tons; potatoes - 552.2 thousand tons and 530.2 thousand
the loan and the amount of natural attrition. An important tons, vegetables - 199.4 thousand tons and 206.3
objective is to study the influence of various factors on thousand tons; vegetable oil - 11.3 thousand tons and
the inventory, the most important of which - the supply 10.9 thousand tons, fruit - 56.4 thousand tons and 44.7
and demand, the volume of trade, consumer properties of thousand tons.
goods, the complexity of the range, the organization of As can be seen, as in the industrial, consumer goods
delivery of goods, material and technical base, and agriculture, which produces agricultural products,
accommodation trading networks, and other [3]. Further, accumulate huge amount of inventory. All this requires a
for a more detailed analysis of the inventory of the rational measures in improving the food and non-food
wholesale market is necessary to examine the finished wholesale market. Furthermore, a considerable amount of
goods inventory at the warehouses of enterprises - inventory stored in the trade itself. Analysis of inventory
manufacturers of consumer goods [Table 2]. The analysis in trade organizations for the period from 2000 to 2011
shows that currently significant stocks of finished indicates that the annual fluctuation of commodity stocks
products are concentrated in the manufacturing industry. in trade is 90 to 837 mln.m. and days-to-turnover - from 45
As at 01.01.2012, the if the whole industry stocks of to 65.  Accordingly,   these   fluctuations   on   foodstuffs
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Table 3: Stocks of major agricultural products and their use in 2011 (thousand tons) [11]

Grain and 
grain-flour Meat and meat Milk and
products products milk products potatoes vegetables vegetable oil fruit

Inventories at beginning of year 749.6 9.0 171.6 552.2 199.4 11.3 56.4
Production 1594.4 263.7 1622.7 938.5 1214.7 44.4 765.8
Imports 1166.6 38.6 679.7 76.6 121.1 94.3 80.0

Use:
productive consumption 3510.5 311.3 2473.6 1567.3 1535.5 150.1 903.0
Losses 209.1 2.0 34.2 61.3 87.5 0.55 12.8
Export 0.0 1.3 0.04 91.7 67.2 12.3 191.1
Private consumption 1828.4 298.8 1648.3 195. 1.3 81.3 55.2
Balance at end of year 821.2 9.2 147.6 530.2 206.3 10.9 44.7

Table 4: Producer price index of industrial products (consumer goods), as a percentage of the previous year [11]

2001 2002 2003 2004 2005 2006 2007 2010 2011

Industry total 101.8 97.7 116.1 112.9 118.9 117.7 108.0 130.5 133.5
Manufacturing: 102.6 98.8 117.1 107.4 105.9 124.6 117.7 105.1 109.7
Manufacture of food products, 104.2 96.6 100.6 123.1 98.4 108.0 121.0 106.9 113.7
beverages and tobacco 
Textile 112.9 95.9 102.1 108.3 103.9 103.1 104.5 92.0 126.6
Manufacture of leather, leather products 82.9 109.5 123.5 99.0 98.5 111.9 113.0 103.5 108.5
and footwear
Other branches of industry (furniture) 106.6 110.4 96.3 102.0 114.2 121.6 116.2 111.6 104.2

Table 5: Price indices of consumer goods (in% to the previous year) [11]

Goods and services 2000 2001 2002 2003 2004 2005 2006 2007 2010 2011

All goods and services 101.8 101.5 102.8 102.2 106.7 109.6 108.3 116.7 105.7 107.9
Food, beverages, tobacco 102.3 102.7 103.7 103.3 110.0 110.9 111.9 116.2 107.2 110.4
Non-food goods, services 100.9 99.6 101.3 100.5 101.2 107.2 104.1 117.1 103.2 110.6
Non-food products 101.9 100.2 102.3 101.0 101.5 105.4 105.3 110.5 102.3 101.1
Food and non-food products 102.2 102.0 103.3 102.7 107.8 109.5 109.8 114.3 106.1 102.6
Services 99.5 98.8 99.8 99.7 100.8 109.7 102.6 125.3 104.3 104.7

ranged from 20 to 157 million meters and 15 to 22 days to Table 4 shows the producer price indices of industrial
turnover and non-food items from 80 to 673 million manat products (on the part of the consumer goods) for 2001-
and from 70 to 150 days to turnover. Consequently, in 2011 years. Their analysis suggests that the price indices
most trade annually collects a huge amount of food and for industry as a whole increased. For example, while in
non-inventory, which causes an objective the need to 2001 this figure amounted to 101.8%, in 2011 - 133.5%.
create an organized system of management in wholesale Also rapidly increasing price indices in the manufacturing
trade. Further exacerbated the problem in the present industry, which during the same period respectively,
conditions, for the transition to a market economy all amounted to 102.6% and 109.7%. And for individual
sectors of wholesale trade, which existed during the manufacturing industries producing consumer goods,
Soviet economy, eliminated completely and the new price trends developed as follows: manufacture of food
institutional education - are not created. products, including beverages and tobacco - 104.2% and

Significant role in shaping the wholesale market 113.7%; textile goods - 112.9% and 126.6% production of
prices play and as noted earlier, it is in her products can leather, leather products and footwear - 82.9% and
be sold repeatedly that the end result is dramatically 108.5%, other manufactured goods (furniture) - 106.6%
affects the pricing system. and 104.2%.

To this end, a comprehensive analysis is required in Sharp  rise in the price indices of sales production
wholesale prices of industrial products in the context of was observed in agriculture. During the period from 2006
consumer goods, sales prices of crops and livestock, as to 2011. index of sales prices for grain was formed from
well as directly in consumer prices in the trading system. 162% to 118%, potatoes - from 131% to 110%, vegetables
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- from 117% to 100%, fruit - from 116% to 120%, cattle - Therefore, we can conclude that the unstable
from 117% to 109%; sheep and goats - from 124% to
106%, poultry - from 108% to 97%, milk and dairy
products - from 102% to 110%. Naturally, the growth index
of wholesale market prices (in industries producing
consumer goods and agricultural products) have affected
the price indices of consumer goods in trade [Table 5]. In
particular, the price index of all goods and services have
increased over 2000-2011 years from 101.8% to 107.9%,
food products, beverages and tobacco - from 102.3% to
110.4%, non-food goods and services - from 100.9% to
110.6%, non-food items - 101 9% to 101.1%, food and non-
food products - from 102.2% to 102.6%, services - from
99% to 104.7%

CONCLUSION

Our calculations indexes comparability and
correlation of wholesale market prices producers showed
that structural changes comparability index of wholesale
prices in industries producing consumer goods are not
observed. In particular, in the manufacturing industry
average wholesale price indices comparability amounted
to 1.030 (average indices - 1.024), including those in the
food industry - 1.035 (1.046), in the textile industry - 1.022
(1.027) for the production of leather, leather products and
footwear - 1.028 (1.068), in other industries (furniture) -
1.040 (1.084). At the same time sharp fluctuations in
wholesale prices in industries producing consumer goods
upward observed correlation of the price index. For
example, in the manufacturing industry, they accounted
for 1.682 (1.423), in the food industry - 1.645 (1.130), in the
textile industry - 1.330 (1.330), for the production of
leather, leather products and footwear - 1.619 (1.439).
Exception is the correlation of the index of wholesale
prices for furniture production - 1.351 (1.439). Overall, the
performance indices of comparability and correlation of
wholesale prices in industries producing consumer goods,
suggests that positive structural changes in this area are
not observed. Next, we performed calculations to
determine the correlation of indices and comparability of
prices in agricultural enterprises producing crop and
livestock production. The results also indicate that in this
area significant structural changes in the indices
relatedness and comparability of prices are not observed.
In particular, the index of comparable prices in agriculture
amounted to - 1.014 (1.075), including crop production -
1.029 (1.085), livestock - 1.017 (1.112). The same is
observed for the correlation of price index, which made
up: 1.132 (1.121), 1.270 (1.245), 0.934 (1.028).

wholesale sales prices for industrial and agricultural
products necessitated the creation of an effective
mechanism for management of the wholesale market,
which has a positive impact on the functioning of the
consumer market.

Summary: By results of research it became clear that it is
necessary to strengthen marketing researches of
consumer markets in Azerbaijan without which the ones
of any state owing to its large dependence on economic
conditions can't provide the peoples demand with goods
in necessary level, work it is profitable and to remain
competitive. Efficiency of the marketing researches has to
be shown, first of all, in increase in gross output of
products, decrease in cost of production, stability of the
prices, profitability increase from sale of production and
finally in increase of competitiveness of economy.
Therefore trade and manufacturing enterprises have to
improve the databases about consumers to achieve
advantages before competitors. For example, the majority
of respondents choose a purchase place depending on
properties of goods. The household appliances, almost all
respondents participating in poll, prefer to buy in
specialized shops. Marketing remains popular not only
because of price level, but also the presented range and
opportunity to reduce the price.
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