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Abstract: There has been the continuous acquisition and execution of radio programmes in indigenous
languages, especially on the public service radio in South-Eastern Nigeria, but there was a paucity of research
evidence to reveal the extent the programmes have satisfied the rural-development need of the audiences in the
zone. Poised to bridge this knowledge gap, this paper did an empirical study of the influence of the programmes
on the audiences’ response to rural development messages in South-Eastern Nigeria. Adopting survey as the
research method, the study judgmentally selected 538 respondents from randomly selected three states of the
zone as its focal point and used a structured-interview schedule to collect its data. The findings of the study
revealed that the programmes have enhanced the rural dwellers’ knowledge and application of rural
development messages in South-Eastern Nigeria. Hence, it recommended the production of more of such
programmes, their regular evaluation, at least, with such evaluative mechanisms as ombudsperson and the
prioritisation of the audiences’ languages as a basic programme-production requirement.
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INTRODUCTION operation is more subtle; the message more subliminal.

Right from its novelty in the 1920s and 1930s to its development projects, business ventures, marketing, trade
proliferations and ubiquity in our contemporary times, and technology and language and cultural transfers are
radio has always been an entree into civic discourse and possible through broadcasting. This has resulted in the
socio-political awareness. It has also been a force for domination of weaker peripheral nations because the so-
social and political integration and accountability, called modernisation of less developed countries has
especially with the localization and globalization of its arguably informed their conversion to western ways and
content [1]. Blankson [2] particularly traces the threshold has equally made them more amenable to control by
of the growth in radio power to the 1990s liberal and western power stations. Mowlana [4] argues that because
democratic reforms in African countries, which was this process, sometimes referred to as ‘westoxfication’,
powered by the emergence of competitive and pluralistic makes its converts want to behave in ways different from
radio broadcastings that provided and still provides their natural ways, it might result in certain schizophrenic
greater channel and programme diversity for the first time paralysis of creative power among them. Blanckson (Ibid)
in these emerging democracies. Arguably, radio, with its corroborates the argument thus:
features including the pervasive attribute of breaking the While western and Asian countries have relied on
barriers of illiteracy and language, is the appropriate mass their own languages for broadcasting, Sub-Sahara African
medium for rural broadcasting. countries continue to rely on Euro-imperial languages

However, some basic assumptions have (English or French) for broadcasting even though the
characterised the activities of scholars, governments, majority of their population does not comprehend these
media practitioners and individual citizens in the field of languages. (p. 2).
Africa’s pluralistic broadcasting over the past decades. He further bemoans the predominant broadcasts in
The most vociferous among them is that information on foreign languages on most African broadcast stations,
the broadcast media is economic power. Thus, its which he notes have made the positive developments

According to Esekong [3], respectable international
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associated  with  the  radio  to  blossom  with  dreadful them, but there was either a paucity or total absence of
side  effects  including  the  corroding of African research evidence to show for the validity, reliability and
societies’ languages and cultures. Also in line with this viability of the programmes. This is specifically in terms of
view, Schudson (1994) submits that in African societies, what has been done in order to lend weight to what is
the use of native language should not be seen as neutral being done and what is to be done to justify the
medium of communication but a highly charged cultural furtherance of the programming strategy [12,11]. Thus,
object to be harnessed for development and civic because of the trend, it is impossible to establish the
participation. The argument here is that language transfer extent to which the indigenous language-radio
is one area that has accentuated cultural and media programming strategy has satisfied the communication
imperialism in favour of the west. A reversal of the trend need of the target audiences and the extent to which the
calls for indigenisation as a strategy of transcending audiences have responded to its programme objectives in
dependency. Mazrui [5] explains indigenisation to include South-Eastern Nigeria. 
“greater utilization of indigenous techniques, personnel The knowledge- gap has not only generated a
and approaches for purposeful change” (p. 4). Thus, conflict of critical views about the performance efficiency
indigenized modernisation would include greater use of and effectiveness of such programmes, but has also led to
African languages in the pursuit of economic and greater emphasis, by experts, on community broadcasting,
constitutional changes. which the paper argues has remained elusive and phony

From the foregoing, it is discernable that there is a and thus a far cry in Nigeria. Besides, it has been argued
widespread disgust, among scholars, that while many that the population addressed by such programmes is
radio stations appear to be successful in domesticating small compared to those targeted by an official language.
the languages of Africa’s former colonial overlords like Commenting on indigenous language radio in Zimbabwe,
English and French, a few others simply produce few Abiodun [13] particularly asserts that a broadcasting set
programmes in native languages. These programmes are up where indigenous languages are into a single station
often broadcast in run-off time segments (ROS) as ‘fillers’ has bred the dislike of the various minority languages
meant to fill the void. This is more so as it is often done spoken in the country. In reference to the same
without recourse to the indispensable functions of indigenous language radio in Nigeria, Ali [14] particularly
indigenous-language programmes in development affirms that the airtime used in addressing a small sample
communication [6]. There is, therefore, the need to that may not even represent the language group, as a
mobilise African professional, intellectual and cultural population, is a waste of resources and airtime. Perhaps to
resources for a redirection of broadcasting on the resolve the controversy, IIboudo [15] observes that the
continent. This will help to ensure a more beneficial need to “consider today of the role and use of rural radio,
participation in the international communication process. after 50 years of existence, raises a question of its place in
As a way out, some scholars have advocated the the new African media landscape and particularly in the
establishment of community broadcasting (broadcasting radio environment marked by deregulation and the end of
for a rural community on the broadcast infrastructure broadcast monopolies” (p. 1). The position of IIbuodo
owned and managed by that community) [7,8,9]. calls for an evaluation of all the impacts of the strategies
Alternatively, Nwuneli [10] and Akpunonu [11], among at the disposal of the rural radio including that of its use
others, have insisted on rural broadcasting (broadcasting of indigenous languages in the acquisition and
to the rural dwellers on the public service broadcast dissemination of ideas or messages simultaneously to
channels). wide, heterogeneous and temporally-spatially scattered

While the establishment of community broadcasting audience.
has been an uphill task, it is heartwarming to note that The study specifically examines the impact of
many Nigerian public service radio stations have since, in indigenous languages expressed verbally in the
compliance with this understanding, began to present production of radio broadcast programmes in South-
some of their programmes in indigenous languages. The Eastern Nigeria. In addition, broadcast programming
paper observed, particularly, that there have been the entails the task of choosing programmes and scheduling
continuous acquisition and execution of such radio them in meaningful order and evaluating their degree of
programmes, especially on the public service radio in success or failure, through the reaction of the
South-Eastern Nigeria. In the process, there have also predetermined audience and market  (McQuail  [16],
been huge financial and material resources expended on Nwodu  [17]. Therefore, it is a problem if evaluation is not
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a component of a broadcast-programming process. It is What extent have radio programmes in indigenous
arguably, one-eyed and incomplete and clearly unethical languages influenced the overall development of
and defiant of broadcast programming regulation. rural communities?

Statement of the Problem: The study observes that there radio programmes in indigenous languages? 
have been the continuous acquisition and execution of What are the audience’s perceived challenges in
radio programmes in indigenous languages on the public accessing rural radio programmes in indigenous
service radio in South-Eastern Nigeria. In the process, languages?
huge financial and material resources were expended, but
there was either a paucity or total absence of research Conceptual Discussions: Broadcast programming is a
evidence to show for the validity, reliability and viability phenomenon that activates or facilitates the sharing of
of the programmes. Consequent upon this, it evaluated meanings, ideas, messages, experiences, feelings, etc
the influence of radio programmes in indigenous through the instrumentality of organic signs and symbols;
languages on the audiences’ response to rural with perception, encoding and decoding as the offshoot
development messages in South-Eastern Nigeria. This of the emergent human interaction. In programming, ideas
would shed light on what has been done, lend weight to or thoughts become the stream of consciousness to
what is being done and give direction on what is to be which language is the channel and communication, the
done to justify the furtherance of the broadcast medium of projection to the audience. Thoughts, a unit or
programming strategy on Nigerian public service radio component of ideas often expressed as broadcast content,
both as an alternative of and as a complement to are the sounding rod or tuning fork; the lodestone or
community broadcasting. Therefore, the findings would touchstone for the expression of deductive or inductive
particularly help to bridge the gap in the literature. reasoning. It is the tool for all thesis and antithesis and for

Objectives of the Study is the medium of all the media of expression. It is the
Specifically the Study: ‘sifter’ of all the ingredients of expression and can be

Assessed the extent to which the audience was communication of meanings, feelings and experiences.
exposed to radio programmes in indigenous Used in this way as often done in broadcasting, language
languages, and communication (verbal or non-verbal) can be
Examined the areas of rural development, which radio regarded as Siamese twins, the separation of which
programmes in indigenous languages had informed cannot be effected without mortal damage to one or both.
the audience and how the audience applied the This, indeed, is the paradigm of broadcasting in all its
messages, dynamism, as mediation in the co-existential
Determined the extent to which radio programmes in communication imperatives among humans. 
indigenous languages had influenced the overall Indigenisation, which involves greater utilisation of
development of rural communities, indigenous techniques, personnel and approaches to
Ascertained the audience’s preferred time belt for such purposeful change as desired in rural broadcasting
rural radio programmes in indigenous languages has been suggested as a strategy of checking the
Ascertained the audience’s perceived challenges in dependency on the other (including foreign media
accessing radio programmes in indigenous philosophy) [5]. He warns, “No country has ascended to
languages. a first rank economic power by excessive dependence on

Research Questions: The following research questions understanding, most developed countries such as Japan,
guided the study: Korea, America, etc have gone to the dazzling extent of

What extent is the audience exposed to radio of their of industrialisation. This practice has helped to
programmes in indigenous languages? fight the domestication of foreign languages with its
Which areas of rural development have radio implication for development in those countries. It is
programmes in indigenous languages informed the discernible that the use of indigenous languages in
audience and how has the audience applied the Nigerian radio broadcasting is not just to reach the
messages? audience at relatively lower cost; influence positively on

What is the audience’s preferred time belt for rural

all contradictions and paradigms thereof [18]. Language

regarded as a filtrate medium or vehicle for the

foreign languages” (p.4). In compliance with this

‘scientificating’ their languages by making them the media
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them; fulfil their social responsibility functions and yield Although reactions or feedbacks can as well come from
an increased advertising productivity. Indigenous the city dwellers of the target community because they
language has become a veritable step in the formation of also have emotional attachment to the programmes
a national broadcast identity that would stand against the produced in their indigenous language and which has
dependence on foreign ones. The format has grown to be tackling their local issues as its substance, most rural
interesting and dynamic in broadcast media programming. dwellers would require reinforcements from their fellow
It uses the readily available centralised broadcast rural dwellers to change their attitude. This is why one of
infrastructure (public service broadcast stations), its reach the effective ways of indigenous language programming
and the audience’s indigenous language and time-belts to is the deployment of a presenter, who resides among the
decentralise content [11]. In line with the indigenisation target rural community. 
concept, indigenous-language programmes are a catalyst The radio stations in South-Eastern Nigeria, through
in strengthening the concept of becoming oneself, their indigenous-language programming, have proved to
especially as it concerns the recognition of the importance be a veritable medium of providing a good access to
of self, getting to know and accept self. They are a vital communication for a large number of people (literate and
treasure of the autochthonous people, who use them as illiterate) in the rural communities within their coverage
a language of love and intimacy and as a vehicle of areas [20]. To underscore the point, a review of the yearly-
thought to express ideas, sentiments, feelings and values programme schedules of FRCN, Awka, BCA, Umuahia and
among one another. EBBC, Abakaliki reveals a variety of their programmes

The thin line between language and culture produced in indigenous languages, which as well
underscores the significance of indigenous language in consistently appeared on their weekly programming until
communication. A person's indigenous language or date. Some of the programmes on Broadcasting
mother tongue is a part and carrier of his culture, as well Corporation of Abia, Umuahia include Obiuto Ohaneze,
as his means of communication. The meaning ascribed to N’ Akpa Ndi Ochichi, Kam Kwuo, Nti Nara Rie,
specific concepts or statements, in one language, is Oyorima, Egwu Ala-Anyi, Nnori Umuaka, Oge Ntule,
defined by the nationality of the culture in question. This K’anyi Noria, A Juo A Zaa, Okwu Akpunonu, Inyom
means that when the indigenous language of a person is Ezuo, Surugede, Akuko Ime Obodo, Akpa Egwuregwu,
used to communicate to him, the consequence is that he etc. On Ebonyi Broadcasting Corporation, Abakaliki they
will have greater understanding than when another include Akuko Uwa, Uche Onye, Imara Bible, Odiuko, Ka
language is used. It follows that cultural context and its Anyi Noria, Ihe Di Omimi, Ezi na Ulo, Ndi Ahia Ekelenu,
intimacy with a culture, when applied to broadcasting, will Akpa Egwuregwu, Umuaka Anyi Abia, Egwu na Ozi,
give a deeper meaning to the understanding of language Omenka, Ka Anyi Gaa Ubi, Okoro na Agbogho,
and the circumstance in which it occurs will determine Omenala, Oka Iwu, Afikpo Jokwa, Ezza Tokwehu, Ogene
believability or a sense of reality. People of different Ndi Igbo, etc. Again, on Federal Radio Corporation of
cultures and languages categorise their experiences and Nigeria, Awka, we have Akuko Uwa, Abu Otito, Okpuru
the world around them differently and they verbalise them Anyanwu, Nchikota Akuko, Ekele Mbido Izu, Gbakee
in different ways. Literal translations of words for objects, Bilie, Ndu Bu Isi, Egwu Africa, Ka Osi Aga, Egwu
ideas, attitudes and beliefs are often impossible. Even N’okwa, Oke N’ugwu Gi, Ochie Dike, Chi Aboo, Ilu Igbo,
close approximations fail to communicate culturally Ogbo Egwuru, N’ime Ahia, Odenjiji, Uso Ekwu,
specific connotations. This implies that the meaning of a Adimocha Na Gburugburu, Gbaria Egwu, Nka Amaka,
linguistic expression cannot be established outside the Oyorima, Odinma Ezi N’ulo, Odenigbo, Egwu Ogene,
context of the form of social interaction, which shapes it. Odozi Aku, Onye Mbu N’obi, Ogbako Umuka, Igirigi
The veracity of rural broadcasting consists in its ability to Mgbede, Egwu Onwa, Ina achikwa etc.
explore the interactive process of talking with people in an The programmes transcended sponsored ones, which
understandable manner. It is a communication relationship the times and frequencies had elapsed and, as well, those
between the broadcaster and an audience, who occupies replaced in the stations’ fixed programmes’ periodic
the concentric of the broadcast content and medium reviews. However, while time might not permit the
requirements [19]. In the process the audience’s language, discussion of the synopsis of each programme, they
culture, point of view and worldview do not pass for mere generally addressed the basic needs of rural development.
window-dressing. It follows also that for broadcasting to In addition, they were produced and presented in different
be effective in the rural format, feedback is imperative and genres like news, commentary, chit-chat, discussion, talk,
the audience is as important as the broadcaster is. drama, folk-tales, oral poetry and music, drum signals, oja
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rhapsody, signature tunes, jingles,  complementary  ads, grass-root communities. This can be done by connecting
promos and trailers, soundtracks, etc. Soola [21] informs community radio stations to the internet and training
that such genres when aired through the medium of radio broadcasters to collect and adapt information to local
as progammes can purvey some rich development socio-economic contexts. Rural communities can therefore
messages and ideas, which have great possibilities to have access to global knowledge and information to
mobilise people for development. Referring particularly to improve agricultural productivity, profitability and food
radio drama, he asserts: security. Such type of project was proposed by FAO to

The theatre as an interactive participatory tool in link rural radio stations of Southern Mali to the Internet,
development constitutes an asset in mobilising and was aimed at ensuring that information is collected,
galvanising people into action for sustainable translated and adapted for broadcasting to rural
environment. Using local language, or even preferably its audiences in formats and languages they easily
dialect variant, idioms and symbolism, popular theatre, comprehend and can be extended to other African rural
laden with environmental awareness messages, can be communities. However, it requires the training of the
used to enlist the local or community people in theatrical information specialists, not only in Internet use but also
performance (p.35). in information management and marketing, to ensure the

The programmes have over the years, played the role widest promotion of the ICTs’ tools and the sustainability
of information provider, through news, messages about of the system.
the availability of social services and through the The suitability of radio for rural development
announcement of important events to the rural people. communication lies in its relative simplicity, cheapness
National objectives, programmes and aspirations have and ubiquity without dependence on electricity supply.
always been made known and explained to the people According to Soola [21], the rural radio occupies a
through radio programmes in indigenous languages in strategic position in the process of communication for
order to have their support and to forge a sense of development especially in the third world. Okunna (Ibid)
belonging among them. The same format has also been informs that development communication has to do with
used to teach in non-formal education in subject areas mobilisation of a people to have a positive change in their
that are specific to the development needs of individual living conditions. Thus, people are provided with
regions of a country. Development related knowledge on adequate knowledge and information so that they are
agricultural and economic practices, public health, persuaded, through sound reasoning, to change in a
personal hygiene and nutrition, community organisation predetermined direction. Food and Agricultural
and so forth have all been accessible to the South-East Organisation {FAO} [22] observes that communication
rural communities through the instrumentality of radio can play a decisive role in promoting human development
programming in indigenous languages. Changing by stimulating people’s awareness and participation and
behaviour is the most difficult goal to achieve, yet radio by improving their knowledge and capabilities.
programmes in indigenous languages provide the only Communication allows individuals to express themselves
reliable communication system that reaches large portions effectively and helps them create an identity for
of the rural population and thus constitutes a potent themselves or their group. People develop a sense of
weapon in the behavior-change process. The programmes community through communication. They also
have particularly encouraged profound and mutual communicate to share information and increase their
understanding and helped to forge social relationships knowledge. Also through communication, there is the
among the South-Eastern rural populace of Nigeria. In possibility of creating joint action, which can lead to
doing this, the programmes facilitate the process of nation improvement of the environmental situations.
building by inviting people with similar and opposing Participation is the active mass involvement of the
views to have interactions, debates and exchange ideas, citizens in the process of elaboration, implementation and
out of which other people will learn and channel a course follow-up of development. By this involvement, people
for national consensus. take up responsibilities to determine and shape their

Similarly, the rich resources available on the internet future. It starts from the conception of a development
can be effectively exploited through radio, thus project, through to its implementation, follow-up and
eradicating the hitherto anxiety over the possibility of a evaluation. The importance of participation in
"digital divide" and the knowledge gap, which internet communication is such that development goals cannot be
has created, owing to the limited access to it, particularly realised without the development endeavour beginning in
among the predominantly illiterate and poor and the larger the context of the target beneficiary. It is not because the
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target beneficiaries are the foremost experts in macro-level communications, we should see the audience members as
planning, but they are often the most qualified to decide active participants in the communication process. They
how or if a given project’s plan and objectives apply at come into it with their needs, expectations or purposes
the local level. Participation is therefore a common and selectively exposing themselves to, selectively
denominator for both development and communication perceiving the communication messages and selectively
and depicts a two-way sharing media platform. remembering them when they want to use them in making

Theoretical  Frameworks:  The  study  has  been the theory, the study assessed the influence of radio
anchored  on  the  Development  Media  and  the Uses- programmes in indigenous languages in Africa, through
and-Gratification Theories of communications. The the findings in South-Eastern Nigeria.
development media theory presupposes that at the centre
of development, there must be the media. African Methodology: The population of this study comprised all
communication scholars like Alfred Opubor, Onuora men and women in Ebonyi, Abia and Anambra states.
Nwuneli, Ikechukwu Nwosu, etc used the theory to Both probability and non-probability sampling techniques
channel communication to development needs in third were used to draw from the population of male and female
world countries. The study assumes that the radio audiences of the selected South-Eastern states of Nigeria,
stations under study, in line with this theory, have estimated at 8628183 (Abia - 2,833, 999; Anambra - 4,055,
through their programmes in indigenous languages and in 048 and Ebonyi - 1,739, 136). In addition, the study
the fulfillment of their partnership obligations to the adopted survey and used structured interview schedule
development of society, disseminated messages on rural to elicit information from a selected portion of the rural
development to the different parts of South-Eastern audiences of the programmes. The study used the
Nigeria. On the premise of the theory, it assessed, through statistical tool of Australian calculator to derive a sample
the audiences’ response, the influence of the programmes size of three hundred and eighty five (385), while the
in  the  overall  development  of  South-Eastern  Nigeria. Statistical Package for Social Sciences (SPSS) Version 20.0
The uses and gratification paradigm, popularised by was used to analyse the data. This helped to obtain
communication experts like Blumler and Katz, dates back contingencies, percentages and other statistical
to the 1920s’ studies of exposure to and influences of the measurements of central tendencies such as mean and
early  radio  serials.  It  reminds  us that for result-oriented modes in the initial analysis. 

decisions or taking actions (Nwosu, 1999)[20]. Based on

PRESENTATION OF FINDINGS

Table 1a: Extent of the audience’s exposure to radio programmes in indigenous languages

S/N Questions Yes No

4. Do you listen to radio programmes in indigenous languages? 385(100%) 0(0%)

5. The radio medium through which I receive  radio programmes BCA, Umuahia EBBC, Abakaliki FRCN, Awka Others

in indigenous languages is 26(32.7%) 78(20.3%) 181(47.0%) 0(0%)

6. What genre did radio programmes in indigenous language come? Drama Talks and panel News and jingles All of them

42(10.9%) discussion 42(10.9%) 90(23.4%) 211(54.8%)

7. Apart from the radio medium, do you have access to

any other mass media in this village? Yes No

23(6.0%) 362(94.0%)

Research Question One: What Is the Extent of the FRCN, Awka, while those who did on EBBC, Abakaliki
Audience’s Exposure to Radio Programmes in were 78(20.3 percent). 42(10.9 percent) received the
Indigenous  Languages?:  The  result   reveals   that  all messages drama, 42(10.9 percent) received them as talk
385 (100 percent) respondents in the study listened to shows and panel discussions, 80(20.8 percent) as news,
radio programmes in indigenous languages. 126 (32.7 10(2.6 percent) as breakers and jingles, while 211(54.8
percent) of the respondents listened to the programmes percent) affirmed that got the messages from all the
on BCA, Umuahia, 181(47.0 percent) listened to them on genres listed.
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Table 1b: Extent of the audience’s exposure to rural radio programmes in indigenous languages (contd) 
S/NO Questions Strongly agree Agree Undecided Disagree Strongly disagree
8 You voluntarily listen to radio programmes in indigenous languages 300 85      -     -           -

(77.9%) (22.%)
9 You often listen to radio programmes in indigenous languages with 250 67       4     30          34

a group of friends or family members (64.9%) (17.4%)    (1.0%)  (7.7%)       (8.8%)
10 You keep dates of radio programmes in indigenous languages 281 30      35     20          19

according to the promotions, trailers or jingles for their schedules (73.0%) (7.8%)    (9.1%)  (5.2%)       (4.9%)
11 You will like to feature in any radio programmes 111 84      50     40         100

in indigenous languages (28.8%) (21.8%)    (13.0)  (10.4%)       (26.0%)
12 Because you like radio programmes in indigenous languages 320 56       3      6  -

you feel disappointed whenever they fail (83.1%) (14.5%)    (8%)  (1.6%)

Table 2a: Areas of rural development that radio programmes in indigenous languages have informed the audience
13. Rate the level at which you have been informed by radio programmes in indigenous languages: 
Very High High Undecided Low Very Low
199(51.7%) 150(39.0%) 7(1.8%) 21(5.5%) 8(2.1%)
It follows that: 

S/N Questions Strongly Agree Agree Undecided Disagree Strongly disagree
14 Radio programmes in indigenous languages disseminate 200 98 50 30 7

messages on personal hygiene, preventive and curative (51.9%) (25.5%) (13.0%) (7.8%) (1.8%)
actions against epidemic and general rural healthcare delivery.

15 Radio programmes in indigenous languages spread 241 93 21 18 12
information on and educate people on modern agricultural (62.6%) (24.2%) (5.5%) (4.7%) (3.1%)
practice such as use of insecticides, improved seedling and
appropriate storage techniques.

16 Radio programmes in indigenous languages preserve and 185 127 17 16 40
promote your cultural heritage particularly your dialect. (48.1%) (33.0) (4.4%) (4.2%) (10.4%)

Table 2b: Areas of rural development that radio programmes in indigenous languages have informed the audience (Contd)
17 They also campaign against harmful cultural 131 99 15 80 60

and traditional practices. (34.4%) (25.7%) (3.9%) (20.8%) (15.6%)
18 They discriminate against minority population. - 7 - 57 321

(1.8%) (14.8%) (83.4%)
19 They address a smaller size of the audience than - - 9 73 303

those in foreign languages do. (2.3%) (19.0%) (78.8%)
20 Radio programmes in indigenous languages disseminate 266 50 - 39 30

messages on peaceful coexistence and good neighbourliness (69.1%) (13.0%) (10.1%) (7.8%)
in local languages.

21 They educate and enlighten the audience on political issues 261 83 - 32 9
such as elections, government programmes and policies. (67.8%) (21.6%) (8.3%) (2.3%)

22 They enlighten the audience on citizen’s civic responsibility, 188 125 46 6 20
obligations and fundamental human rights. (48.8%) (32.5%) (11.9%) (1.6%) (5.2%)

23 They present objective commentaries and analysis 43 30 80 150 82
government programmes and policies. (11.2%) (7.8%) (20.8%) (39.0%) (21.3%)

24 Radio programmes in indigenous languages create 121 100 51 87 26
awareness on market prices of consumer goods and (31.4%) (26.0%) (13.2%) (22.6%) (6.8%)
general trends in the economy

25 They also entertain through such programmes genres as 350 34 1 - -
music, drama, folklore, etc. (90.9%) (8.8%)  (3%)

 26. Rate your level of application of radio programmes
in indigenous languages:

Very High High Undecided Low Very Low 
199(51.7%) 150(39.0%) 7(1.8%) 21.(5.5%) 8(2.1%)
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Specifically, because of radio programmes in indigenous languages:

S/N Questions Strongly Agree Agree Undecided Disagree Strongly Disagree

27 You are now more conscious of personal hygiene and as well 246 73 13 15 38
ensure regular participation in both routine immunization and (63.9%) (73%) (3.4%) (3.9%) (9.9%)
periodic rural health care programmes and practise all
recommended health tips in your family.

28 You no longer patronize quack medical doctors, traditional 213 69 54 27 22
birth attendants and drug vendors on the streets. (55.3%) (19.9%) (14.0% (7.0%) (5.7%)

29 You participate in political activities such as referenda, 153 191 7 21 13
conferences, elections and other consultations (39.7%) (49.6%) (1.8%) (5.5%) (3.4%)

30 You comply with societal restraints in line with values, 331 48 6 - -
norms and nuances of your community. (86.0%) (12.5%) (1.6%)

31 You easily access fertilizers, the services of agric-extension 220 134  3 9 19
workers and other modern farming techniques. (57.1%) (34.8%) (.8%) (2.3%) (4.9%)

32 You depend on radio to inform you of market trends in 112 30 16 131
order to dispose off year agricultural products. (29.1%) (7.8%) (4.2%) (34.0%)

33 You assert and exercise your fundamental human rights, 343 20 - 5 17
civil obligations and as well ensure peaceful coexistence. (89.1%) (5.2%) (1.3%) (4.4%)

Table 3: Extent the radio programmes in indigenous languages have influenced the overall development of rural communities

S/N Questions Strongly Agree Agree Undecided Disagree Strongly Disagree

34 Rural programmes in indigenous languages have generally 320 61 4 - -
informed, educated and entertained you as an individual (83.1%) (15.8%) (1.0%)

35 They have effectively communicated messages on health 280 99 - 2 4
politics, agriculture, economy, culture and general principles 72.7% 25.7% (5%) (1.0%)
of harmonious living to you. 

36 Through them you exchange information with government 130 170 10 35 40
(33.8%) (44.2%) (2.6%) (9.1%) (10.4%)

Table 4: The audience preferred time belt for radio programmes in indigenous languages 

S/N Questions Strongly Agree Agree Undecided Disagree Strongly Disagree
37 Radio programmes in indigenous languages should be 50 41 7 99 188

scheduled between 6:00am and 12:00pm daily (13.0%) (10.6%) (1.8%) (25.7%) (48.8%)
38 They should be scheduled between 12:00pm-3:00pm daily 34 23 3 100 225

(8.8%) (6.0%) (8%) (26.0%) (58.4%)
39 They should be schedule between 3:00pm and 7:00pm 10 14 10 30 321

(2.6%) (3.6%) (2.6%) (7.8%) (83.4%)
40 They should be scheduled between 7:00pm-10:00pm daily 230 106 23 19 7

(59.7%) (59.7%) (6.0%) (4.9%) (1.8%)

Table 5: Challenges that the audience perceives in accessing the messages of radio programmes in indigenous languages

S/N Questions Strongly agree Agree Undecided Disagree Strongly disagree

41 There are, however, some challenges in accessing radio 211 121 12 30 11
programmes in indigenous languages. (54.8%) (31.4%) (3.1%) (7.8%) (2.9%)

42 One of the challenges is inadequacy of the programmes 250 76 - 38 21
(64.9%) (19.7%) (9.9%) (5.5%)

43 They are sometimes scheduled when the audience is 310 57 18 - -
not disposed to listen to them. (80/5%) (14.8%) (4.7%)

44 The audience does not often participate in the production process. 141 200 3 21 20
(36.6%) (51.9%) (8%) (5.7%) (4.9%)

45 Sometimes the stations authorities demand the sponsorship 300 60 5 3 17
of the programmes. (77.9%) (15.6%) (1.3%) (8%) (4.4%)
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23 (6.0 percent) accepted that they had other media Furthermore, 321 (83.4 percent) respondents strongly
platforms for receiving information on rural development disagreed that the programmes discriminated against
programmes aside from the radio medium, while 362(94.0 minority population. 57 (14.8 percent) disagreed, while (1.8
percent) said they didn’t. 300(77.9 percent) respondents percent) agreed. 303 representing 78.7 percent strongly
strongly agreed that they voluntarily listened to the disagreed that the programmes addressed a smaller size of
programmes, while 85 (22.1 percent) agreed. The data also the audience than those in foreign languages did, 73(19.0
indicated that 10, 250(64.9 percent) respondents strongly percent) disagreed, while 9 (2.3 percent) were undecided.
agreed that they listened to the programmes with friends Whether the programmes preached tolerance, 266 (69.1
and family members, 67(17.4 percent) respondents agreed, percent) of the respondents strongly agreed, 50 (13.0
4(1.0 percent) were undecided, 30(7.8 percent) disagreed, percent) agreed while 39 (12.1 percent) disagreed. The
while 34(8.8 percent) strongly disagreed. On whether the respondents who strongly disagreed were 30 (7.8percent).
respondents kept the dates of the programmes, 11, The majority of the respondents, 261 (67.8 percent),
281(73.0 percent) respondents strongly agreed, 30(7.8 strongly agreed that the programmes enhanced political
percent) agreed, 35(9.1 percent) were undecided, 20(5.2 culture, 83 (21.6 percent) agreed, 32 (8.3 percent)
percent) disagreed, while 19(4.9 percent) strongly disagreed, while 9 (2.3 percent) strongly disagreed. 188
disagreed. Asked if they had the desire to participate in (48.8 percent) strongly agreed that the programmes
the programmes, 84 (21.8 percent) agreed, 50 (13.0 percent) promoted civic responsibility, 125(32.5 percent) agreed,
were undecided, 100 (26.0 percent) strongly disagreed, 46(11.9 percent) were undecided, 20(5.2 percent) strongly
while those who disagreed were 40 (0.4 percent). Out of disagreed while 6(1.6 percent) respondents disagreed. The
the 385 respondents, 320(83.1 percent) strongly agreed data showed that 150 (39.0 percent) respondents
that they were disappointed whenever the programmes disagreed that the programmes presented objective
failed. 56(14.5 percent) agreed, 3(0.8 percent) were political updates, 43(11.2 percent) strongly agreed, 82(21.3
undecided, while 6(1.6 percent) disagreed. percent) strongly disagreed, 80 (20.8 percent) were

Research Question Two: Which Areas of Development Conversely, 121(31.4 percent) respondents strongly
Have Radio Programmes in Indigenous Languages agreed that the programmes provided information on
Informed the Audience and How Has the Audience economic trends, 100(26.0 percent) agreed, 51(13.2
Applied the Messages?: On if they received health percent) were undecided, 87 (22.6 percent), while 26(6.8
information from the programmes, the data revealed that percent) respondents strongly disagreed with the
199 (51.7 percent) respondents replied very high, 150 (39.0 statement. 350 (90.9 percent) respondents strongly agreed
percent) said high, 7 (1.8 percent) were undecided, 21 (5.5 that the programmes were a source of entertainment,
percent) said low, while 8 (2.1 percent) respondents agreed 34 (8.8 percent) agreed while 1(0.3 percent) were
indicated ‘very low’. 200 (51.9 percent) strongly agreed undecided.
that they received information about modern agricultural On the extent of the audience application of the
practice from the programmes, 98 (25.5 percent) agreed, 50 messages of the programmes, majority of the respondents,
(13.0 percent) were undecided, 30 (7.8 percent) disagreed, 199(51.7 percent) affirmed very high, 150(39.0 percent)
while 7 (1.8 percent) strongly disagreed. 241(62.6 percent) indicated ‘high’, 7 (1.8 percent) were undecided, 8(2.1
respondents strongly agreed, 93(24.2 percent) percent) said ‘very low’, while 21(5.5 percent) indicated
respondents agreed, 21(5.5 percent) were undecided, 18 ‘low’. Table 32 shows the response of 383 respondents
(4.7 percent) disagreed, while 12(3.1 percent) strongly where 246(63.9 percent) respondents indicated ‘strongly
disagreed. On if cultural propagation is enhanced through agree’, while 73(19.0 percent) respondents indicated
the programmes, 185 (48.1 percent) strongly agreed, 16 ‘agree’. 13 (3.4 percent) respondents indicated
(4.2 percent), 127(33.0 percent) agreed, 17(4.4 percent) ‘undecided’, 15(3.9 percent) respondents indicated
were undecided, while 40(10.4 percent) strongly ‘disagree’ and 38(9.9 percent) respondents indicated
disagreed. 131 (34.0 percent) respondents strongly agreed ‘strongly disagree’. On if the programmes instill health
that the programmes campaigned against harmful cultural care consciousness, 213(55.3 percent) strongly agreed,
and traditional practices, while 99(25.7 percent) agreed. 15 69(17.9 percent) agreed, 22(5.7 percent) were undecided,
(3.9 percent) were undecided, 80(20.8 percent) disagreed, 20(5.2 percent) strongly disagreed, disagreed. 153 (39.7
while 60(15.6 percent) respondents strongly disagreed on percent) strongly agreed that the programmes aroused
the statement. political participation in them, 191 agreed, 7 (1.8 percent)

undecided, while 30 (7.8 percent) respondents agreed.
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were undecided, 21 (5.5 percent) disagreed, while 13(3.4 percent) respondents agree while 34(8.8 percent) strongly
percent) strongly diagreed. From the data, respondents agreed. The data showed that the majority of the
331 (86.0 percent) strongly agreed that the programmes respondents 321 (83.4 percent) chose 3:00pm – 7:00pm as
influenced them to comply with societal restraints, 48 (12.5 their preferred time for the programmes. The respondents,
percent) agreed, while 6 (1.6 percent) were undecided. Out who disagreed, were 30 (7.8 percent) while those who
of 385 respondents, 220(57.1 percent) strongly agreed that strongly agreed were 10 (2.6 percent), those who were
they experienced an agricultural improvement, 134(34.8 undecided were 10 (2.6 percent) and those who agreed
percent) agreed, 3(0.8 percent) were undecided, 19(4.9 were 14 (3.6 percent). Also, 230(59.7 percent) respondents
percent) strongly disagreed, while 9(2.3 percent) preferred the programmes to anchor between 7:00pm and
disagreed on the statement. Opinions of the respondents 10:00pm, 106 (27.5 percent) agreed, 23 (6.0 percent) were
regarding their reliance on the market and economic trend undecided, 19 (4.9 percent) disagreed while those who
information from the programmes showed that 131 (34.0 strongly disagreed were 7 (1.8 percent). 
percent) strongly disagreed, 96 (24.9 percent) strongly
agreed, 30(7.8 percent) were undecided, 112 (29.1 percent) Research Question Five: What Challenges Does the
agreed, while 16(4.2 percent) disagreed. Again, 343 (89.1 Audience Perceive in Accessing the Messages of Radio
percent) strongly agreed that the programmes made them Programmes in Indigenous Languages?: Out of the data
to exercise their citizenship rights. 20(5.3 percent) agreed, collected in response to this question, 211(54.8 percent)
5 (1.3 percent) disagreed, while 17(4.4 percent) strongly strongly agreed that the inadequacy of the programmes
disagreed. posed a challenge of inaccessibility and consumption to

Research Question Three: What Extent Has Radio disagree’. 12(3.1 percent) respondents were undecided
Programmes in Indigenous Languages Influenced the
Overall Development of Rural Communities?: The data
revealed that 320 (83.1 percent) strongly agreed that the
programmes have effectively communicated messages
regarding health, politics, agriculture, economy, culture
and general principles of harmonious living. However, 61
(15.8 percent) agreed, 4(1.0 percent) were undecided on
whether they were informed, educated and entertained by
the programmes. Again, 280(72.7 percent) respondents
strongly agreed while 99(25.7 percent) respondents
agreed. 4(1.0 percent) respondents strongly disagreed
with the statement, while 2(0.5 percent) disagreed on the
statement. The respondents who agreed that the
programmes helped them to exchange information with
government were 170 (44.2 percent). 130(33.8 percent)
strongly agreed, 10(2.6 percent) were undecided, 40(10.4
percent) strongly disagreed, while 35(9.1 percent)
disagree.

Research Question Four: What Is the Audience
Preferred Time Belt for Radio Programmes in
Indigenous Languages?: Their response showed that the
majority 188 (48.8 percent) strongly disagreed, while 99
(25.7 percent) disagreed. 7(1.8 percent) respondents were
undecided, 41(10.6 percent) agreed and 50(13.0 percent)
respondents strongly agreed. On if 12:00pm – 3:00pm is a
preferred time for the programmes, 225(58.4 percent)
strongly disagreed, 100(26.0 percent) respondents
disagreed, while 3(0.8 percent) were undecided. 23(6.0

the audience. While 11(2.9 percent) indicated ‘strongly

regarding their views on the statement. 30(7.8 percent)
indicated ‘disagree’ while 121(31.4 percent) indicated
‘agree’. The displayed data on Table 47 show that 250
(64.9 percent) respondents indicated ‘strongly agree’
while 21 (5.5 percent) respondents indicated ‘strongly
disagree’. 76 respondents representing 19.7 percent said
they agreed whereas 38(9.9 percent) respondents said
they disagreed. On Table 48, 310 respondents
representing 80.5 percent said they strongly agree that
improper broadcast time belt is a challenge to the
programmes. 18(4.7 percent) respondents said they were
undecided about the issue but 57(14.8 percent)
respondents said they agreed with the statement. Based
on Table 49, the respondents expressed their opinions
concerning non- audience participation in the production
of the programmes as a challenge facing the accessibility
to and consumption of the programmes. 141(36.6 percent)
respondents indicated ‘strongly agree’ while 20(4.9
percent) said they strongly disagreed that non- audience
participation in the production of the programmes was a
challenge to the audience. 3(0.8 percent) respondents said
they were undecided. 21(5.7 percent) indicated ‘disagree’
while 200(51.9 percent) respondents said they agreed. On
Table 50, entries reflect the view of the respondents
regarding poor funding as a challenge to the programmes.
300 (77.9 percent) respondents indicated ‘strongly agree’
with the statement. 60 (15.6 percent) respondents
indicated ‘agree’. 5 (1.3 percent) respondents said they
were  undecided  about  the   statement.   3   (0.8  percent)
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indicated ‘disagree’ while 17 (4.4 percent) were in the commentaries, etc to instill the required change in the
category of the respondents that said they strongly behaviour of people. Furthermore, the study found that
disagreed. However, the table shows that those who the respondents did not only keep dates of their favourite
strongly agreed with the statement were in higher radio programmes in indigenous languages but also
percentage than the other response options. listened with friends and family members. The findings

DISCUSSION OF FINDINGS Yahaya in 2002, which found that the rural dwellers

Findings revealed that the majority of the and friends. Again, the findings of a five-point scaled
respondents were exposed to the programmes. These question revealed that the majority of the respondents
findings are consistent with those of the reviewed had a strong desire to participate in the production of the
literature, which maintained that rural dwellers were highly programmes. It follows that the audiences of the
exposed to the programmes produced in indigenous programmes were exposed to the messages of the
languages. However, findings of this study, in the programmes.
direction, contrast with those of the study conducted by The findings particularly revealed that through the
Abiodun Salawu in Zimbabwe in 2014, which held that the programmes, the respondents have received very high
rural audience was not exposed to radio programmes level of information on rural health care delivery, farm and
produced or presented in indigenous languages. A general agricultural practice. They have also received the
possible explanation to this difference could be due to the same level of information on promotion and preservation
literacy level of the rural communities of Zimbabwe and of culture, promotion of tolerance, harmonious living and
the programming patterns of the radio stations in that peaceful co-existence, civic responsibility, participation in
country. Again, communication policies differ among the political programmes and cultures and market and general
countries of the world and a country’s communication economic trends. The majority of the respondents also
policy is a function of the communication need of its endorsed the programmes as a source of entertainment for
people. Findings of this study showed that the majority of the rural population. The findings on which areas of rural
the respondents did not have tertiary education. For development that the programmes had informed the
instance, the participants relied on radio as the mass audiences were similar to the findings of a communication
medium that augmented interpersonal and traditional campaign carried out to combat the misuse of agro-
media of communication in the rural communities. Thus, chemicals by farmers Sri Lanka, which found that even the
radio constituted the major medium of mass older farmers respected the newly acquired knowledge
communication through which community members and skills from radio, film, television and other mass media
received all kinds of development messages. The probable of communication. The findings were also consistent with
reason for this could be found in the characteristics of those of Librarian Rural Communication Network Radio
radio as a medium of mass communication. The reviewed Project, which held that radio programmes and Indigenous
literature shows that radio  is  affordable,  ubiquitous  and language broadcasting service successfully market
less complicated to operate, breaks the barriers of development information to relatively fragmented and
language, illiteracy and social media and does not rely on small audience. Thus, the notion that radio programmes in
the availability of electricity. The reviewed literature indigenous languages address a small population of the
equally indicated the availability of the programmes on audience and discriminates against the minority
the Nigerian public service radio and the corresponding population inconsistent with the findings of this study.
evidence of the accessibility of the audience to the However, the findings of this study revealed that there
programmes. was no objective reportage and coverage of the activities

On the genre through which respondents received of political office holders among the radio stations. The
the message of the programmes, the study found that a production and presentation of the programmes that
combination of all the genres had the highest outcome. revolved around government were revealed to be
These findings align with a previous study conducted in subjectively treated, as the data showed that the majority
2013 by Rice, which revealed that communication of the respondents strongly disagreed that the
campaigns, particularly those on health, use various programmes they listened to presented objective political
programmes genres like songs, drama, news and updates.

therefore were consistent with a study conducted by

listened to radio in the company of their family members
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Findings revealed that the respondents who 1986, which showed that 87 percent of the farmers
indicated that there was very high level of application of preferred listening to farm broadcast from 2.30pm to
the messages of the programmes were in the majority. 3.00pm. Findings showed that the majority of the
Respondents, therefore, affirmed that through the respondents strongly agreed that there were challenges
programmes, they had greater healthcare consciousness facing the production and accessibility of radio
and no longer patronised quack medical doctors, programmes in indigenous languages. 
traditional birth attendants and drug vendors in the
streets. They revealed that they actively participated in CONCLUSIONS
such political activities such as referenda, conferences,
elections and general political consultations. Findings The study has assessed the influence of radio
also showed that the respondents complied with societal programmes in indigenous languages on audiences’
restraints in line with the norms, values and nuances of response to rural development messages in South-Eastern
their communities. Findings also revealed that there is a Nigeria, as a contribution to effective, appropriate and
high level of application of the rural development acceptable rural-development communication campaign
messages of the programmes on improved agricultural agenda. The results confirm the viability of broadcast
practice including improved seedlings and insecticides. programmes in indigenous languages in South-Eastern
Findings also revealed that the respondents applied the Nigeria. At present, radio broadcasting is more
messages of the programmes on market and economy, competitive and diverse, in terms of programme and
citizenship rights and obligations in their lives. Thus, the channel choices (broadcast pluralism and diversity), than
findings of the study showed that the programmes could it has been historically. The argument is not even, as
be relied up in attitudinal change campaign targeted at the some communication scholars insist, that Africa’s
rural dwellers. broadcast stations have become avenues for corroding

Findings show that the messages of the programmes their languages and cultures, but that radio programmes
had positive influence on the development of rural in indigenous languages effectively communicate rural
communities. The findings of this study are similar to development messages and as well, help in the
those of a study designed for farmers in the Afghan identification of Africa’s native languages and cultural
provinces with a population of about seventeen thousand talents. For instance, radio programmes in indigenous
and five hundred people and which assessed the efficacy languages, have the capability of integrating the rural
of rural broadcasting as a means of supporting rural audiences into the mainstream of public agenda. It follows
development activities. The study also tested the process that media policy makers cannot overlook the potential of
of multimedia in a change process. The study found that African indigenous languages, as cultural expressions
farmers, artisans and the rural population in general and means of identity formation. It is more so in this an
acquired information that they considered useful. The era of people-centred development. Furthermore, it is
respondents tended to value indigenous radio noteworthy that the rural dwellers prefer listening to the
programmes and contended more or less unanimously programmes in the evening hours to any other periods, as
that “village, home and agriculture” had improved they are away on the farms or busy on domestic chores in
considerably because of rural broadcasting. In summary, the morning and afternoon. Finally, with indigenous
the study found that radio programmes in indigenous languages, literacy level has no significance on rural
languages have affected greatly on the overall dwellers’ radio-use patterns.
development of rural communities, especially those of
South-Eastern Nigeria. Recommendations: Deriving from this study, the

Findings revealed that the majority of the following recommendations are made:
respondents indicated that they preferred radio
programmes in indigenous languages to be scheduled There is need to increase the number of radio
either between 5.00am and 12.00pm or between 6.00pm programmes in indigenous languages on the Nigerian
and 12.00am daily. These findings on the audiences’ radio. This is because they effectively communicate
preferred broadcast-time belt were inversely proportional rural development programmes to the target
to those of a study titled “Radio Nepal Farm Broadcast in audiences.
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Broadcasting at all levels should strive to emphasise 5. Mazrui, A., 1996. Perspective: The muse of modernity
accessibility and understanding on the side of the and the quest for development (pp: 1-19). In P.G.
audiences. This can only be achieved if the Altbach & S.M. Hassan (Eds.), The muse of
audiences’ characteristics, such as language, are modernity: Essay in culture as development in Africa.
taken cognisance of. Trenton: African World Press. 
Broadcasting in Nigeria should adhere strictly to 6. Afoma, A. and P. Ifeagwazi, 2013. Sociolinguistics
provisions of the Nigeria Broadcasting Code. For functions of Igbo language. Implication for education
instance, the code informs that there should be and mass communication. The Mediterranean Journal
seventy percent local content of the entire of Social Sciences, 4 (1): 28-32.
programming of a station. This should be understood 7. Ugboaja, F., 1986. Oramedia in Africa. In F.O.
to include indigenous language as a content Ugboaja (Ed.), Mass communication, culture and
requirement. society in West Africa. London: Haris Zell.
Nigeria’s  broadcast  pluralism   and   diversity 8. Moemeka, A., 1999. Mass media and rural dwellers:
should  be  re-designed  to  protect  cultural Towards the effectiveness  of  development
integration   and   promote   indigenous   languages. messages. In L. Oso (Ed.), Communication and rural
In  this  regard, public and private broadcasters development in Nigeria. Abeokuta: Ogun State,.
should  have  a  mandate  to  protect and promote 9. Olaoye, A., 2011. Indigenous languages and national
their society’s cultures and languages. This is development. In O. Obafemi & B. Ayakoroma (Ed.),
important because culture is a means of Perspectives on cultural administration in Nigeria.
communication that provides languages for Ibadan: Kfrat Books.
meaningful interactions (Mazrui, 2011). Blankson, 10. Nwuneli, O., 1984. Strategy for an integrated mass
(2005) observes that unlike Europe and Asia, it is media system for rural development. African
hardly in the affirmative that African broadcast communication review. Ed. Onuora Nwuneli. Enugu:
policies, in general, protect and promote indigenous Fourth Dimension, 1984.
languages and cultures in their broadcast reforms 11. Akpuonu, C., 1999. The producer’s notebook: A vital
and where such policies exist, they are grossly tool in the principles and practice of broadcasting.
inadequate Enugu: Five Senses.
There is, therefore, the need to establish Nigeria’s 12. Okunna, S., 2002. Teaching mass communication: A
broadcast identity as a distinct broadcasting culture multidimensional approach. Enugu: New Generation
among the broadcasting systems of Africa and the Books.
world over. 13. Abiodum, S., 2014. A tale of failure: Indigenous
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