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Abstract: Several models have been developed in a bid to further improve understanding of aspects which
affect adoption of a particular technology. This study scrutinizes theories on technology adoption and
synthesizes models on trust to provide a set of precursors that elucidate intention to adopt online banking. This
study focused on reliability and validity of the proposed instruments forty-seven questionnaires was obtained
from Nigerian graduate students at UniversitiTun Hussein Onn. Statistical Package for the Social Sciences and
Analysis of Moment Structures were applied to analyze the data. The outcomes from the pilots study confirmed
a effective strength of reliability and validity in the instruments and suggested further evaluation with bigger
sample size.
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INTRODUCTION order to reorganize value of technology strategies in order

It is actually an extensively recognized indisputable unanimously affirmed the fact that the banking industry
fact that the effect of enormous electronic systems in each is among the list of industries that are fitted with a
and every day dealings may not be overlooked. substantial effect regarding electronic technology [5].
Experimental investigation as well as real verification of Any adoption associated with technology, specifically
electronic technologies present businesses along with online banking services during day-to-day deals for
sufficient possibilities to conduct business dealings customers more than simply a new supplement to
effortlessly and present suitable service to their potential standard banking, but includes triggered the actual
customers [1-2]. Positing a suitable impression regarding recognition associated with bank customers via the
electronic systems as well as embellished at the start. internet as an easy way of recent banking along with
Nevertheless, the existing situations within the banking endorsed online banking clearly to a change in the
business turned out in any other case [3]. This could be banking behavior of customers.
comprehended within the continuous innovative The central bank of Nigeria (CBN) introduces
advancements within information as well as economic and monetary policy as a guideline for banking
communication know-how along with the development of activities in Nigeria reforms, the practice of reform
the Web-based make it possible for business exercises. Nigeria's 22 banks with a strong and reliable against 89
Depending on the difficult task to flourish as well as banks that already exist. Banks surviving from the
dominate a big part of the banking industry, several recapitalization exercise included heavily on the use of
banking companies have committed to infrastructure in communications technology (ICT) and information
order to widen their very own market segments along with platform to achieve effectiveness and efficiency of the
geographical coverage. banking system [6]. The results showed that with the

The other can be a lot more innovative way of improvement of technological development and the
presenting banking services over the internet, without provision of basic infrastructure will be improving the
worrying about the merest skepticism, the perception of increase of banking services through the public Internet
internet banking has got prompted banking companies in with  a  decrease  in  the  amount of currency in circulation

to keep going intense [4]. Most recent scholars
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[7]. In terms of technical study Shrivastav[8] stated that happens to be mainly because complicated to make use of
Nigeria occupies 8 ranked among the top10 countries with and also this ought to be viewed just about any
the largest number of Internet users (International acceptance with the technology as well as its
Telecommunication Union (Geneva).Thus, adding more to significances, in addition, together with convenience
the fact that the facilities and infrastructure are in place. being a mention to the degree which the outcomes the

In spite of the recent support by the Nigerian research into uniqueness might be experienced simply by
channels of electronic banking services and in practice people. Thusly, trialability implies the degree which
and the adoption of Internet technology crawls between uniqueness might be analyzed satisfactorily just before
banks and customers in Nigeria, while others, such as adopting.
increasing ATM, POS was the adoption during the year
2013 [6-8]. This study aimed to determine the relationship Reasoned Action Theory: The concept associated with
between banking trust online in Nigeria, the first part of reasoned action was propounded through Fishbein and
the study of literature and previous factors adequately Ajzen [11]. TRA inspects opinions around the people to
affecting online banking in Nigeria [9-7]. clarify adopting behavior [12]. TRA has incorporated a

The current study conducted a pilot study to examine few basic concepts which are:, the actual behavior,
the reliability and validity of the instruments on the basis behavior intention, position, Subjected to the base.
of review and scrutiny of the precursorsfor the trust mode Attitude in the direction of the behavior appears as being
lsand the adoption oftechnology (online banking). The the insights within the review connected with an person
main scientific objectives are; to recognize the standards or even a common emotion towards targeted actions.
which are essential in explaining the intention to make use Subjective norm identifies individual’s thought of societal
of internet banking in Nigeria, tointegrate trustto adoptthe pressure to accomplish or otherwise. Normative opinions
philosophy oftechnology and to Test the model-fit at the signify one conventional perspective to encourage
conclusion of the research. impression relating to the reference groups, whilst the

Theoretical Foundation: The conceptual phase of the to comply with the desires with the various reference
research centered on quite a few theories together with point [12]. Behavioral intent pinpoints aspects impacting
models of know-how adoption models as well as trust to understanding of people in the using a selected system,
online banking that has been proven at an extensive. that may rationalize a personal targeted benefit in the
Theories as well as models reviewed are: diffusion validation of this technological innovation. Intention
innovation [10], reasoned action theory [11], Theory of developed typically the motivational aspects which have
Planned Behavior [13], acceptance of the technology an effect on a behavior as well as actual behavior stands
model [14], unified theory of acceptance and use of to be thought through behavioral intention. Effectively,
technology [15] and the theory of decomposing planned attitude in reasoned action concept is just not connecting
behavior [16]. to any specific list of values [17].

Theory of Diffusion Innovation: The concept draws on Theory of Planned Behavior: The very thought of
the initial to receive the technology. In accordance with planned behavior is undoubtedly an extendable from the
this particular concept, the adoption on the originality concept associated with reasoned action [13]. TPB
approach could be the doubt regarding the innovative applied a further perception (that's., perceived behavior
know-how; individuals will acquire along with synthesize control) to provide justification regarding behavior
more knowledge about the effective use of technology. intention18]. Thusly, TPB three impartial determinants
Rogers’ [10] five aspects connected with innovations expected intention: attitude in the direction of the
which frequently adopting with technology influence as behavior, subject normative and think about behavior
follows: The relative advantage as being the  level in control [19]. The values, attitude in the direction of the
which recognized heresy to get a rise in the existing offers behavior as well as topic normative tend to be identical to
description, the research implies if it is compatible just as TRA. Behavior intention signifies the subjective
the level in which uniqueness can be heresy to fit with the possibility of individual’s involvement in different
lifestyle as well as routines adhered to by the prospective behavior [18]. Ajzen behavior model necessitates
together with ease to utilize the innovation, which particular  target to be precise as is possible, including the

inspiration to conform exhibits what sort of persons desire
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at some point as well as the behavior when best suited, Decomposed Theory of Planned Behavior: Theory
along with the context. Indicate behavior control is decomposed planned behavior [16] including typically the
observed to imagine person or simply complicatedness collective aspects of the TPB [18] along with certain areas
associated with simplicity throughout the performance of the IDT [10] for the establishment of this position,
within the particular target behavior [20]. subjective norm together with control perceived

Technology Acceptance Model: Acceptance model theory understanding builds a pair of: (a) self-efficacy, (b) the
additionally adhered to the thought of reasoned action essential resources to facilitate situations. Taylor & Todd
(TRA). TAM indicates pair of ideals (that's., perceived [22] clearly define self-efficacy as per requirement
effectiveness and perceived useful) to calculate through perspective effort and the ones expect to ease the
an individual attitude in the direction of making use of completion with this task could be the viewpoint of
technology. Perceived effectiveness clarify an extent that people as well as their capability to accomplish
anyone can deal with a unique system to enhance useful circumstances as the perception that the resources might
functionality. Perceived usability declares a degree that an be accessible to complete the task. The benefit seen
person is convinced that utilizing a particular system person associated with colleagues, as well as the
within the convenience out of the effort. TAM also placement along with the effects linked to higher largely
assumes that appearance parameters like the attributes to a very own standard, self-efficacy and facilitating
from the system, exercising, documentation, as well as conditions-based resources had been significant factors
individual assistance could have an impact on both of the perceived behavioral control. Attitude, subjective
usability as well as perceived effectiveness [14]. The norm, as well as perceived behavioral control exhibit.
research also identified the perceived effectiveness
experienced a much higher link by utilizing behavior Teo & Liu Trust Model: Trust Model by Teo& Liu [23]
decided not to consider simplicity of use. Next, TAM identifies some characteristics of trustee (web based
continues to be examined on processes for example service providers) for example, status, size, multi-funnel
voicemail message, e-mail, computer software, groupware, integration, system assurance and qualities from the
as well as Web, although quite a few research focused trustor (individual’s tendency to believe). Teo& Liu [23]
upon assessing the sturdiness as well as certainty indicates that buyer’s awareness of seller’s status, system
through the survey tool applied by Davis et al. [21]. assurance (institutional based trust), multi-funnel

Unified Theory of Acceptance and Use of Technology: trustworthiness’ and they're positively associated with
Unified theory of acceptance and use of technology trust. Additionally, it shows one that each trust toward
(UTAUT) model strengthen prior research connected with Isp was adversely connected using the thought of the
TAM [15]. The research attempts to describe a person's potential risks involved when it comes to the transaction
aims for implementing nearly any technology along with using the internet provider.
the use of behavior consequent. Theory assumes the 4
infrastructures, that is expected performance, effort Mayer et al’ Trust Model: Mayer et al [24] recognized the
expectancy, social influence, as well as the issues that
facilitate the direct determinants of behavior use [15].
UTAUT frame captures all of the negative and positive
signs required for the TRA, TAM, TPB and models and
IDT [15]. UTAUT provide a useful tool for managers to
look for the chance of success in research and new
technology and helping those to discover the drivers of
acceptance to enable them to propose interventions to
groups of clients, which can be less inclined to think
about and rehearse of latest systems. It offers two
determinants, that's, the expected performance, effort
expectancy, effort expectancy, which impact the intention
to take advantage which come with an immediate impact
on using technology.

behavioral intention to adopt the technology. DTPB

integration and dimensions constitute factors of

ability, benevolence and integrity being a web service
provider to create trust/confidence. Although several
factors have recommended through various scientists in
social psychology and also the ability, benevolence and
integrity is known because the three qualities of the
trustee to be able to establish trust [24]. And (ability,
benevolence and integrity) from the three primary factors
which have been recognized by Mayer et al [24] model
and vital in the introduction of trust online service for
banking customers

Brian et al’ Trust Model: Trust model concentrates on
building self-reliance in almost any organization and
confirmed  this   model.    Market     orientation    and  trust
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technology and experience on the web and customer securely think that the protective structures - guarantees,
3attitudes and excellence of web-site like a vital contracts and rules, pledge and option towards the law,
consideration in building confidence  within  the processes, or methods - have established yourself which
organization. This discoloration to internet banking and are favorable to situational achievement [30].
clients who think that the financial institution effective Situational Normality means one strongly thinks the
and reliable technology application will build up situation inside a dangerous company is usual or
confidence in online banking, which can impact the favorable or favorable to situational success neither [28].
client's utilization of service. Similarly, the web site quality Investigation affirmed limited studies in Online banking
and an optimistic experience for clients build confidence adoption, especially in the Nigeria context (33-3].
in customers [25]. John et al. [26] doesn't consider the Consequently, in trying to capture the prior conditions
reliability institution and be sure which have a substantial that predict and elucidate individuals’ behavior and
effect on building customer buoyancy [6]. technology practice, this present study provides extra

McKnight et al’ Trust Model: McKnight et al. [27] various ideas and models well thought-out for that
created a type of trust development which signifies that
disposition to believe, institutional based trust and social
based trust influence intention to consider technology.
Disposition to believe means the extent that one shows a
regular inclination to become prepared to rely on general
others across an extensive spectrum of situations and
persons. Institutional-based Trust means one thinks, with
ideas of comparative safety precautions that constructive
conditions have established are favorable to situational
success inside a dangerous endeavor or facet of one’s
existence [28-29].

However, trust-based institutional affect personal
confidence by looking into making the trustor feel much
more  comfortable   around  others  confidence  within  the
situation. Institutional trust according to two sub-
structures, structural and circumstantial ensures normal
existence.  Structural  guarantee   means   it's   possible  to

analyses and comparison of things pedestal around the

present study. Meanwhile, Figure 1: indicated
methodological framework on model of trust.

Model (T-TA) and Propositions:  Integrative  suggested
(T-TA) model should really predict the adoption of
technology-related behavior intention people to consider
any technology. Disintegration from the attitudes,
normative and behavior control inside a multi-faceted
structure develops values according to synthesized
highly relevant to accept and survey results ideas factors.
The multi-dimensional structures are attitude, subjective
norm and behavior control not to mention trust). Trust
can be used to assign references associated with the
decomposition from the construct so that as a determinant
to look at the thought of professionals when it comes to
building confidence within the belief from the adoption
from  the  technology.  The  next  subsections  discuss the

Fig. 1: Framework on model of trust
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Fig. 2: Integrative (T-TA) model

arguments and  support  for  every  integrated  building Researchers for instance [33-34] studies that
(T-TA) model to consider online banking in Nigeria. dedicated to online customers show a considerable impact
Figure 2 indicates the research model and hypotheses for on the subjective norm in personal inclination to get
(T-TA) model. familiar  with  deals  via  electronic  banking  services.

The constructs started with core constructs namely: They likewise have proven deal for that concept
attitude, subjective norm, perceived behavioral control subjective  norm  can be  a predictor of behavior
and trust, later on adopted the sub constructs adopted inclination [15]. Thus; it led to Hypothesis 2: Subjective
(that is, relative advantages, compatibility, ease of use norm absolutely affects the intention to use internet
and triability disintegrated on attitude; social influence banking.
from friends, family and peers/colleagues disintegrated on Previous studies investigated the positive impact of
subjective norm, Resource facilitating condition and self- perceived behavior control on technology adoption [16-
efficacy disintegrated on behavioral control and 22]. The studies claim that behavior control confirm a
disposition of trust, structural assurance, competency, positive impact on the intention around the use any type
benevolence, integrity along with prediction disintegrated of technology. Thus, this lead to Hypothesis 3: Perceived
on trust construct. behavior control absolutely affects the intention to take

Hypotheses: This research measured the outcome from significant internet banking settings. Within the analysis
the attitude around the intention to think about the from the adoption of banking via internet, Suh& Han [35]
purpose of banking via internet. The outcomes of the reported that trust had an optimistic effect on the
research established by Lin [32], Nor Khalil & Pearson adoption of banking via Internet. According to Lee [34]
[28] support study regarding attitude for the adoption of who mentioned that trust from the aim of take a look at
banking services via internet by customers greatly affect security and privacy might be a possibility of the
their inclination to consider any technology. Within this presence of the primary constraints to just accept banking
situation, it may be understood that an optimistic attitude via internet. Throughout this research, this current study
toward a specific technology can lead to potential also assumes people volume of depend around the safety
customers, especially bank customers to simply accept or of transactions tightly related to banking via internet will
utilization of the technology. This leads to Hypothesis 1: affect their intention to profit from banking services.
Attitude about internet banking absolutely affects the Thus, this leads to Hypothesis 4: Trust absolutely affects
intention to use the technology. the intention to use Internet banking.

advantage of internet banking. Trust considered
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The impact of relative advantages on attitude has assisting conditions [9]. Venkatesh et al. [15] found the
also been confirmed in researches linked to the Internet conditions to facilitate technology greatly influenced
sphere of influence [9, 35, 36]. Sohail&Shanmugham [37] perceived behavioral control. Therefore, this research
stressed that the users of internet banking have more thought that self-efficacy along with sources to facilitate
positive attitude toward the technology benchmarked to the conditions will affect the perceived behavioral control.
non-adopters. They opine that users perceived the This leads to Hypothesis 10: self-efficacy absolutely
service to be comfortable. This present study also affects perceived behavioral control of using internet
theorizes the position of comparative advantage effect. banking and Hypothesis 11: Resource facilitating
Thus, leads to Hypothesis 5: Relative advantage of using conditions absolutely affect perceived behavioral control
internet banking absolutely affects the attitude towards of using internet banking.
using the technology. Study of customer belief toward technology [40]

Based on and their positive argument and findings, offers a typology of trust in e-commerce customer
[9, 28-32], this current study expect individuals who relationships. The components are disposition to trust,
assume online banking via internet is in line with the institution-based trust and trusting beliefs (interpersonal
possible values that have a positive attitude towards the trust). Likewise trust was significant to adoption of
use of technology. Thus, it led to Hypothesis 6: internet banking embracement [28]. Thus, this study also
Compatibility of using internet banking with one’s hypothesize that there is an affirmative relationship
standard absolutely affects the attitude toward using the between disposition to trust and trust. This leads to
technology. Hypothesis 12: Disposition to trust will absolutely affect

Ease of use as a criterion which displays the trust beliefs.
individual that the implementation of the structures will be In addition, Institutional trust is divided into:
free from physical and mental try [14]. Several studies with situational normality and structural assurance. Situational
similar results [9, 28-32] confirmed that each of the assurance reflects the security one feels about a situation
individual who is seen online banking is easy to use will because of guarantees, safety nets and other
have a positive attitude towards the adoption of the structures[41-49] which were consistent with their
technology. Thus, this has led to Hypothesis 7: Ease of findings. In the context of Internet banking, structural
use of using internet banking absolutely affects the assurance stands more important in terms of guarantees,
attitude toward using the technology. technological and legal safeguards build the trust level.

Triability is the level at which the new technology Based on the stated above led to Hypothesis 13:
can be tested on a limited basis [38]. Many researches Structural assurance absolutely affects trust beliefs.
that are in support of this argument are [9, 28-32, 39]. Interpersonal trust or trusting beliefs refers to the
Thus, this leads to Hypothesis 8:Trialability of internet trustor’s perception that the trustee has attributes that are
banking absolutely affects the attitude toward using the beneficial to the trustor [27-29, 50], various types of
technology. trusting beliefs have been used in the literature, but four

Subjective norm is a point of view of the individual mostly utilized are competence, benevolence, integrity
and social pressures to implement or not to adopt the and predictability [44]. In a study attempting to interpret
innovative technology. Results from studies stated that dimensions of consumers trust in a related technology,
normative social influence occurs when individuals [28-45] suggested that perceived competence, integrity,
conform to the expectations of others [9]. From the predictability and benevolence of an internet vendor
literature above studies, this study anticipated three significantly influence the over trust of the customers.
references of social influence groups namely: friends, Thus, this led to Hypothesis 14: Perceived competence
family and colleagues/ peers) who may have  an  effect  on absolutely affect trust, Hypothesis 15: Perceived
individuals’ perceived social pressure (that is., subjective benevolence absolutely affect trust, Hypothesis 16:
norm) on whether to adopt the internet banking or not. Perceived integrity absolutely affect trust and Hypothesis
Thus, this leads to Hypothesis 9: Social groups influence 17: Perceived predictability absolutely affect trust.
using internet banking absolutely affect subjective norm. Additionally, this study attempted to examine

Behavioral control can be considered as the one’s whether there is relationship between disposition to trust
ability to put into practice the reaction [40]. Authors and integrity to trust. Likewise, structural assurance and
designed as well as decompose perceived behavioral predictability to elucidate additional justification on trust
control directly with self-efficacy along with resource beliefs and intention to adopt the technology. Several
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literatures have established the influencing role of trust in
the intention to accept internet banking [40-46]. This leads
to Hypothesis 18: Disposition to trust and integrity has
significant relationship to trust belief and Hypothesis 19:
Structural assurance and predictability has significant
relationship to Trust beliefs.

Methodology: The literature examined five core factors
(that's, trust, attitude, subjective norm and behavior
control) as dependent and intention to make use of
internet banking stands as independent factors. This
existing research considered Nigerian postgraduate
students at UniversitiTun Hussein OnnMalaysia
(UTHM)) as appropriate that is knowledgeable about the
solicit instruments. Nigerian postgraduate students in
UTHM represent six physical regions in Nigeria, namely
North-west, North-central, Northeast, South-west, South-
east and South-south and acquainted with banking
systems. The Statistical Package for Social Sciences
(SPSS) and Analysis of Movement (AMOS) was utilized
to evaluate the information.

Research Tool: In line with the recommendation of
experience and expertise students, questionnaire was
created upon review from the literature.. Section A to
Section G of the questionnaire comprises of 105 questions
regarding the dependent and independent factors to
determine individuals’ intention to adopt internet banking
system in developing countries (Nigeria). Section (A)
questions were related to respondents’ demographic such
as gender, age and education. The primary concern
concentrate on section (B) to (G) questions associated
with the suggested 17 factors including trust values
affecting internet banking. Theclarification were collected
on five point liker type scale varying from strongly
disagree to strongly agree (l. strongly disagree,
2.disagree, 3. neutral, 4. agree, 5. strongly agree. Section
(B) measure individuals’ belief according of online
banking system, via relative advantages, ease to make use
of, compatibility and triability with makeup of 20
questions, the instruments emerged according to Lin [32],
AliSaleh and Khalil [9]. Section (C) measures the
availability of technical infrastructure, self-efficacy and
resource facilitating condition in adopting internet
banking system, with total number 10 questions;
instrument emerged based on [47-48].

While, Section (D) measure the facts social group
may influence individuals’ intention to adopt internet
banking system. The factors employed for the
agreement/disagreement of the statement  are  friends  and

Table 1: Reliability Reports
Precursors No of items Alpha
Relative Advantage 5 0.943
Ease of use 5 0.783
Compatibility 5 0.894
Triability 5 0.888
Self-efficacy 5 0.934
Facilitating Condition 5 0.821
Social Influence 12 0.932
Disposition to Trust 5 0.857
Structural Assurance 5 0.945
Competency 5 0.793
Benevolence 4 0.822
Predict-ability 4 0.637
Integrity 5 0.906
Trust 5 0.833
Attitude 5 0.857
Behavioral Control 5 0.857
Subjective Norm 5 0.926
Intent to use 5 0.904

family, which comprises of 12 questions; instrument
emerged based on [47]. Furthermore, Section (E) has total
number of 28 questions to measure individuals’ beliefs
relating to trust, this comprises of disposition to trust,
structural assurance, competence, integrity, benevolence
and predictability, instrument emerged based on [32-41].

To conclude, Section (F) measures individuals’ trust
on ability to adopt and perception of influence toward
internet banking adoption, this comprises of trust,
attitude, perceived behavioral control and subjective norm
with total number of 20 questions, instrument emerged
based on [9, 28-40]. Conclusively, Section (G) measures
the dependent factor, that is., individual behavioral
intention to use internet banking system and comprises of
5 questions [9-42].

Validity: Effectively, analysis of the study took originality
from forty-seven functional questionnaires and final
amount of 95 instruments was exposed to reliability and
validity test With SPSS for Windows and sample
demographic was also reported.Factor extraction was
elicited on 95 instruments with principal component
extraction and factor loading of under 0. 5 specifications.
Instruments validated accomplished the needs.

Reliability: The Cronbach’s Alpha thread hold for
calculating the reliability or internal consistency by [43]
was considered determined through SPSS. Table 1:
indicated reliability results.

The entire Cronbach's alpha coefficients are above 0.
70, expect those of perceived predictability which was
moderately considered, Cronbach’s alpha coefficients of.
64. Table 1: Indicated review of reliability results.
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Sample Demographic: According to forty-seven internet banking. Along with, financial business might
functional questionnaires, roughly eighty-seven percent concentrate on aspects including trust concepts verified
from the participants were male and seventeen percent by a number of analyses to cultivate their own service
were female, while age ranged from 20 to 56 above. The plans and even apply a new pull concerning potential
research reported 59.5 percent for category old 20-35, customers.
while age 36-55 indicated 32 percentand 8.5 per cent
indicated categories of age ranging from 56 and above. ACKNOWLEDGEMENTS

With regards to the validating and analyzing the
interior consistence, study limit case study to exploratory This research was supported by University Tun
factor loading and Cronbach’s alpha reviews to warrant Hussein Onn Malaysia.
the reliability and validity from the instrument suggested.

RESULTS AND DISCUSSIONS

The whole instrument accomplished the exploratory Canadian Journal of African Studies / Revue
factor analysis requirement level with specs of principal Canadienne des Études Africa, 39(3): 460-489.
component extraction, rotation and threshold of shedding Published by: Taylor & Francis, Ltd.
instruments with factor loadings under 0.5. Furthermore 2. Akinola, A.O. and D.A. Iordoo, 2013. Effects of the
reliability stands on Cronbach’s alpha recommendation Nigerian Capital Market on the Micro, Small and
[50-52]. The interior consistency was measured using Medium Scale Enterprises (MSMEs) in Nigeria.
Cronbach’s alpha be greater or comparable to,. 70 to have Research Journal of Finance and Accounting.
an acceptable scale and 0.6 for any scale for exploratory 3. Abiola, A.G. and F.O. Adebayo, 2013. Channel the
reasons [43]. The whole 47 participants employed for this Nigeria’s Foreign Exchange Reserves into Alternative
pilot study were thought to justify the clearness and Investment Outlets: A Critical Analysis. International
knowledge of the instruments when it comes to Journal of Economics and Financial Issues.
grammatically errors and realistically reasons. 4. Donnelie, K.M. and M. Tinashe, 2013. An Analysis

The outcomes averagely elicit the gender degree of of Factors that Influence Internet Banking Adoption
Nigerians studying abroad, showing low frequency on Among Intellectuals: Case of Chinhoyi University of
female and age 56 within this study might be tracked to Technology. Interdisciplinary Journal Of
inconveniencies departing family to pursue career abroad. Contemporary Research In Business, 4(11): 350-369.
In view of the fact that it was a pilot study to confirm the 5. Odior, N. and E.O.  Richard,  2013.  Electronic
validity and reliability of the instruments, the  sample  size Payment in Cashless Economy of Nigeria: Problems
in this study was not enough to examine the hypotheses. and Prospect. Journal of Management Research, 5(1).
The hypotheses of internet banking adoption will be 6. Oni, A.A. and C.K. Ayo, 2010. An Empirical
examined in the next phase of the study after instruments Investigation  of  the  Level  of Users’ Acceptance of
evaluation with bigger sample size. E-Banking in Nigeria. Journal of Internet Banking and

CONCLUSION 7. Stephen, A.O. and A. Ikpefan, 2012. Electronic

In few words, respondents’ opinion of the suitable Nigeria: Challenges and Benefits. International
length as well as perfect answer time happen to be Journal of Innovation in the Digital Economy, 3(1): 16
considered throughout very last survey research. The pages (2012) copyright.
survey will undoubtedly be applied to a new bigger 8. Omotunde, M., Sunday John and A.T. Dewole, 2013.
population for data analysis along with hypotheses Impact of Cashless Economy in Nigeria Greener
relating to internet banking adoption. Considering that Journal of Internet, Information and Communication
primary mathematical techniques to the research are in Systems, 1(2): 040-043.
position to be structural equation modeling with AMOS. 9. Ali Saleh  A. and  M.N. Khalil, 2013. Adoption of
Thusly, in that respect there should verification over the Internet Banking by Yemeni Consumers: An
instruments prior to generalization of this research. All the Empirical  Investigation.   Australian   Journal of
discoveries of the primary research may help the financial Basic and  Applied Sciences, 7(2): 182-189, ISSN
business to comprehend possibly scholars adopting 1991-8178

REFERENCES

1. Harvey, G., 2005. Advance Fee Scams: Prank or Peril?

Commerce, 15(1): 1-13.

Commerce, Automation and Online Banking in



World Appl. Sci. J., 33 (7): 1132-1141, 2015

1140

10. Rogers, E.M., 1983. The diffusion of innovations New 24. Mayer, R.C., J.H. Davis and F.D. Schoorman, 1995.
York: Free Press.

11. Fishbein, M. and I. Ajzen, 1975. Belief, Attitude,
Intention and Behavior: An Introduction to Theory
and Research. Reading, MA: Addison-Wesley.

12. Frambach, R.T. and N. Schillewaert, 2002.
Organizational innovation adoption: a multi-level
framework of determinants and opportunities for
future  research."  Journal of Business Research,
55(2): 163-176.

13. Ajzen, I. and M. Fishbein, 1980. Understanding
attitudes and predicting social behavior." Prentice-
Hall, Englewood-Cliffs., NJ: Prentice-Hall Inc

14. Davis, F.D., 1989. Perceived Usefulness perceived
ease of use and acceptance of information
technology. MIS Quarterly, 13(3): 391-340.

15. Venkatesh,  V.,   M.G.   Morris,   G.B.   Davis   and
F.D. Davis, 2003. User acceptance of information
technology: Toward a unified view. MIS Quarterly.
27: 3(425-478).

16. Taylor, P. and S. Todd, 1995a. Understanding
information technology usage: A test of competing
models. Information Systems Research, 5(2): 144-176.

17. Ajzen, I. and M. Fishbein, 2004. Questions Raised by
a Reasoned Action Approach: Comment on Ogden.
Health Psychology, 23(4), 431-434. http:// dx.doi.org/
10.1037/ 0278-6133.23.4.431

18. Ajzen, I., 1991. The theory of planned behavior,
Organizational behavior and Human. Decision
Processes, 50: 179-211.

19. Ajzen, I., 2002. Perceived Behavioral Control, Self-
Efficacy, Locus of Control and the Theory of Planned
Behavior1. Journal of Applied Social Psychology,
32(4): 665-683.

20. Ajzen, I., 2011. The theory of planned behavior:
Reaction and reflections.  Psychology  &Health,
26(9): 1113-1127.

21. Davis, F.D., R.P. Bagozzi and P.R. Warshaw, 1989.
User acceptance of computer technology: A
comparison of two theoretical models. Management
Science, 35(8): 982-1003.

22. Taylor, S. and P.A. Todd, 1995b. Decomposition and
crossover effects in the theory of planned behavior:
A study of consumer adoption intentions.
International Journal of Research in Marketing.

23. Teo,  T.S.H.  and  J.  Liu,  2005.  Consumer  Trust  in
E-Commerce in the United States, Singapore and
China, International Journal of Management Science,
Singapore, 35(23): 22-38.

An integrative model of organizational trust,
Academy of Management Review, 20(3): 709-734.

25. Malek,  A. and N.M. Kamariah, 2011. Modeling the
antecedents of Internet banking service adoption
(IBSA) in Jordan: A Structural Equation Modeling
(SEM) approach, Journal of Internet Banking and
Commerce, 16(1): 1-13.

26. Brian, J.C., Corbitt, TheerasakThanasankit and
Y. Han, 2003. Trust and E-Commerce: a study of
Consumer Perceptions, Electronic Commerce
Research and Application Electronic Commerce
Research and Applications 2(3): 203-215, New
Zealand.

27. McKnight, D.H., V. Choudhury and C. Kacmar, 2002.
Developing and Validating Trust Measures for e-
Commerce: An Integrative Typology." Information
Systems Research, 13(3): 334-359.

28. Khalil, N.M. and M. Pearson, 2008. An Exploratory
Study into the Adoption of Internet Banking in a
Developing Country: Malaysia." Journal of Internet
Commerce, 7(1): 29-37.

29. McKnight., D.H.,   M.  Carter,  J.B.  Thatcher  and
P.F. Clay, 2011. Trust in a Specific Technology: An
Investigation of its Components and Measures,”
ACMTransactions on Management Information
Systems, 2(2).

30. Yousafzai., S., J. Pallister and G. Foxall, 2005.
Strategies for building and communicating trust in
electronic banking: A field experiment. Psychology
and Marketing, 2(2): 181-201.

31. Odior, E.S. and F.B. Banuso, 2012. Cashless Banking
in Nigeria: Challenges, Benefits and Policy
Implications. European Scientific Journal, 8(12)

32. Lin,  H.F.,  2011.  An  empirical  investigation
of mobile  banking  adoption:  the effect of
innovation attributes and knowledge-based trust.
International Journal of Information Management,
31(3): 252-260.

33. Alsajjan, B. and C. Dennis, 2010. Internet banking
acceptance model: Cross-market examination.
Journal of Business Research, 63(9–10): 957-963

34. Zhou, T., Y.B. Lu and B. Wang, 2010. Integrating TTF
and UTAUT to explain mobile banking user adoption.
Computers in Human Behavior, 26(4): 760-767.

35. Suh, B. and I. Han,  2002.  Effect  of  trust on
customer   acceptance   of  Internet banking.
Electronic Commerce Research and Applications,
1(3–4): 247-263.



World Appl. Sci. J., 33 (7): 1132-1141, 2015

1141

36. Wu, J.H. and S.C. Wang, 2005. What drives mobile 45. Qzturen, A., 2013. Effects of Electronic Trust on
commerce?: An empirical evaluation of the revised Purchase Intentions in Online Social Review
technology acceptance model. Information Networks: The Case of Tripadvisor.com. Life Science
&Management, 42(5): 719-729. Journal 10(2): 2002-2010]. (ISSN: 1097-8135).

37. Sohail, S. and B. Shanmugham, 2003. Electronic http;//www.lifesciencesite.com. 282
banking  and  customer  preferences  in  Malaysia: 46. Wang, Y.D. and H.H. Emurian, 2005. An overview of
Am empirical investigation. Information Sciences, online trust: Concepts, elements and implications.
150: 207-217. Computers in Human Behavior, 21(1): 105-125.

38. Rogers, E.M., 2003. Diffusion of innovations, New 47. Ankit, K.  and S. S. Bisht, 2012. The impact of trust
York: Free Press. and perceived risk on internet banking adoption in

39. Moghavvemi, S., H. Fatemeh and M. Tengku India:  An  extension of technology acceptance
Faziharudeen TengkuFessial, 2012. Competitive model, International Journal of Bank  Marketing,
advantages through it Innovation adoption by 30(4): 303-322.
SMEs. Social Technologies, 2(1): 24-39. 48. Yu Chian-Son, 2012. Factors affecting individuals to

40. Baraghani, S.N., 2008. Factors influencing the adopt mobile banking: empirical evidence from the
adoption of Internet banking. Master Thesis, UTAUT model. Journal of Electronic Commerce
University essay from Luleå/Business Administration Research, 13(2): 2012.
and Social Sciences, ISSN 1653-0187 / ISRN LTU-PB- 49. Metehan, T. and Z.A. Yasemin, 2011. The Effect of
EX--08/099--SE / NR 2008:099 Web Vendor Trust on Turkish Online Shoppers

41. McKnight, D.H. and N.L. Chervany, 2001. While trust Buying Behavior. Australian Journal of Business and
is cool and collected, distrust is fiery and frenzied: A Management Research, 1(6): 87-96.
model of distrust concepts. In D. Strong, D Straub 50. Cronbach, L.J.  and R. Shavelson, 2004. My
and J.I. DeGross (eds.), Proceedings of the seventh [Cronbach] current thoughts on coefficient alpha and
Americas Conference on Information Systems. successor procedures. Educational and
Boston: Omnipress, pp: 883-888. Psychological Measurement, 64(3): 391-418.

42. Solomon Oluyinka, A.  Shamsuddin,  E.  Wahab, 51. Yen, D.C., C.S. Wu, F.F. Cheng and Y.W. Huang,
M.A. Ajagbe and W.I. Enegbuma, 2013. A study of 2010. Determinants of users’ intention to adopt
electronic commerce adoption factors in Nigeria, wireless technology: An empirical study by
International Journal of Information Systems and integrating TTF with TAM. Computers in Human
Change Management, 6(4): 293-315. Behavior, 26(5): 906-915.

43. Lance, C.E., M.M. Butts and L.C. Michels, 2006. The 52. Ramayah,  T.,    Y.M.    Yusoff,    N.  Jamaludin and
sources of four commonly reported cutoff criteria: A. Ibrahim 2009. Applying the theory of planned
What did they really say? Organizational Research behavior (TPB) to predict internet tax filing
Methods, 9(2): 202-220. intentions, Int. J. Manage., 26(2): 272-284.

44. Gefen, D., I. Benbasat and P. Pavlou, 2008. A research
agenda for trust in online environments. Journal of
Management Information Systems, 24(4): 275-286.


