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Abstract: The aim of this research was to survey the challenges of co-operative society in marketing of
agricultural products in Akure South L.G.A of Ondo State, Nigeria. The main objective of this research was to
identify the major challenges of agricultural products with particular reference to Akure South L.G.A., Ondo
State, Nigeria. Some of the specific objectives were to examine the problems and inadequacies in marketing of
Agricultural products through co-operatives and to find out the educational background and other
demographic variables of the co-operator. Questionnaire was the instrument of study. The population was 1975
members while the sample size was 333 members which were determined by using Taro Yamane sampling
method. The data collected was analyzed with tables and percentage. The findings made were as follows: that
the type of support government gives to the co-operative society was by supply of fertilizers at affordable rate,
that agriculture is the major occupation of the rural populace in Akure South of Ondo State and neighboring
State and there were few marketing co-operative societies in Ondo State. While the recommendations made were
that co-operatives should apply business and management principles in their operation and this will help in the
betterment of its members. This will also help them in raising of funds though internal and external means.
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INTRODUCTION risk and benefits of the undertaking in which members

The co-operative society was principally aimed at formulated by the rules International Co-operative
organizing non-profit making institutions that would Alliance (ICA) in 1995. Most of the communities in Nigeria
protect its members from exploitation by capitalist shop especially those one in Akure South L.G.A of Ondo State
owners who sold goods at exorbitant prices [1]. The origin indulges in one form of co-operatives or the other and it
of co-operative societies dates back to 1844 in Rochadale, enhances development in the local government [3].
a town in Britain. Twenty eight artisans called the Agricultural producers and marketing co-operatives
Rochadale pioneers contributed and started a retail shop. are some of the business which people voluntarily come
Members bought cheaply from their shop and profits were together to form and contribute equitably to the capital
distributed to members in proportion to the amount of required and accepting a fair share of the risk and benefits
business done through the co-operatives [2]. of the undertakings. Co-operation in agriculture was parts

A co-operative society is defined as an association of the owner’s scheme.
of persons, usually of limited means who voluntarily come According to Berko [4] marketing co-operatives is a
together to achieve a common economic objective and co-operative society whose aim is to assemble the
through the formation of a democratically controlled produce of these members either agricultural or industrial
business or organization, making equitable contribution in which the marketing co-operatives goes ahead in
to the capital required and accepting a fair share of the marketing them.

actively participate. This comprehensive delineation was
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Marketing co-operatives undertake the process of Ondo State has 18 local government areas. The local
marketing and so do some multi purpose co-operative governments include. Odigbo, Okitipupa, Ilaje, Irele, Owo,
societies which undertake the process of marketing can be Ose, Idanre, Ile-Oluji, Oke Igbo, Ife dore, Akure South,
referred to as “marketing co-operatives” Marketing is Akure North East, Akoko North West, Ondo East, Ondo
indeed undertaken by several types of co-operatives; West, Ese-odo and Akoko South West. 
single purpose marketing co-operative, multi-purpose co- The area is accessible all year round and can be
operatives; consumer co-operatives; export co-operative reached by taxi, Okada and other means of transportation.
etc of the past performance of co-operatives in The society also has farm lands within Akure South
agricultural sector showed a tremendous decline in their Areas, all in Ondo State, Nigeria.
output [5, 6]. This was due to the fact that Nigerians
depend mostly on oil revenue. Sources of Data: In order to have pertinent data and

Following this our economy has been depressed and information, the researcher used two sources of Data in
distressed with a high rate of inflation, unemployment gathering information.
which made many people to travel overseas where they
search for greener pastures and in massive importation of Primary Sources of Data: The researcher gathered
food. But in correcting the high situations, Nigeria information through the primary sources by the use of
government has at different times and in various ways oral interview, most especially, at co-operative division,
introduced some policies, strategies and programs to Akure South L.G.A and Ogo-Oluwa producers and
address this issue. For example, the Murtala Mohammed’s marketing co-operative, designed questionnaire which is
administration introduced River Basin Development distributed to members of Ogo Oluwa producers and
Authority, Obansanjo’s first administration in 1987 marketing society and some of their workers.
introduced Operation Feed the Nation (OFN),
Babangida’s administration introduced the Family Sport Secondary Sources of Data: The secondary sources of
Programmes (FSP) and later Family Economic data used were text books, journals, published and
Advancement Programmes (FEAP) were the major steps unpublished works, reports from annual account of the
taken towards the boosting of food productivity in the society.
country.

Objectives of the Study: The main objective of this all selected cooperative societies that have benefited from
research was to identify the major challenges of marketing of agricultural produce. At the time of this
agricultural produce with particular reference to Akure research, about (86), eighty six cooperative societies from
South L.G.A. of Ondo State, Nigeria. The specific 10 local government areas have satisfied the above
objectives of the study include: mentioned condition.

To find out the educational background and other
demographic variables of the co-operators.
To identify the importance of agriculture and
marketing co-operatives to Nigerian economy. 
To examine the problems and inadequacies in
marketing of agricultural produce through co-
operatives.
To make recommendations based on the finings.

Research Design and Methodology
Area of Study: The area of study of this research work as
mentioned earlier is Ondo State, Nigeria. 

The occupation of the people in Ondo State is mainly
agriculture. They deal on agricultural product like yam,
vegetables, rice, oil, cocoa and rest of them. Reasonable
numbers of them are civil servants.

Population of the Study: The population of study includes

Table 1: An Illustration of the population of study
The table below shows the number of cooperative societies, the L.G.A as
they come from and their membership. 
S/N Local Government No of Cooperative Societies No of Members 
1. Owo 10 146
2. Ose 6 204
3. Idanre 13 193
4. Irele 3 262
5. Ilaje 10 222
6. Odigbo 6 56
7. Akure south 13 422
8. Okitipupa 11 252
9. Ile-oluji 2 60
10. Ifedore 2 158

Total 86 1975
Source: Field survey, Dec 2014.

Sample Size Determination: In this study, Taro Yamane
formula was used. Taro Yamane states that



2
nN  = 

1 + n(e)

2
1975N =

 1 + 1975 (0.05)

1975N =
1 + 4.9375

1975N = = 333 population of study
5.9375

nChi square formula = Q = A x 
N 1

146 333 x  = 25 Owo community
1975 1

204 333  x  = 34 Ose community
1975 1

193 333 x  = 33 Idanre community
1975 1

262 333 x  = 44 Irele community
1975 1

222 333 x  = 37 Ilaje community
1975 1

56 333 x  = 9 Odigbo community
1975 1

422 333 x  = 71 Akure South community
1975 1

252 333 x  = 43 Okitipupa community 
1975 1
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Owo L.G. A has 25 copies of questionnaire

where
N = Sample size
n = Population
I = constant
e = error margin/limit Ose has 34 copies of questionnaire

= exponential value2

N = 1975 members of the cooperative societies Idanre:
1 = Constant
e = 0.05
2 = exponential value

Idanre has 33 copies of questionnaire

Sample size = 333 population of study Ilaje:

Therefore the sample size for the study is 333 of the
cooperative societies.

In order to determine the number of questionnaires to
be distributed to each cooperative societies, the Ilaje has 37 copies of questionnaire
calculation will be done thus:

where
Q = Questionnaire Odigbo has 9 copies of questionnaire
A = Membership strength of each cooperative

societies Akure South:
N = Total number of members
I = Constant

Therefore the copies of questionnaire were
distributed thus: Akure South has 71 copies of questionnaire

Owo: Okitipupa:

Ose:

Irele:

Irele has 44 copies of questionnaire

Odigbo:



60 333 x  = 10 Ile-oluji community
1975 1

158 333 x  = 27 Akure North community
1975 1
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Ile-Oluji: Validity of Instrument: According to Ogili [7], validity of

instrument (test) measures what it is supposed to

Akure North: This helps to ensure that the clarity of the items is in

Total  copies  of  questionnaires   distributed  = 25 + 34 + completing this research work are from primary and
33 + 44 + 37 + 9 + 71 + 43 + 10 + 27 = 333 population of secondary sources.
study.

Research  Instruments:   The   measuring  instruments that assisted in giving the required results:
that  was  used  for  this  research   work  was Administering of questionnaires that were
questionnaire and personal oral interview. The structurally and carefully formulated to the selected
questionnaire has close-ended questions. The close staff, management and customers. 
ended   question    was    used    to   make   the  study Through the use of oral interview, the interviews
easier   for    the   researcher    by     making   the guided the researcher and the respondents on how
responses  measurable.  The   interview   on  the other the questionnaires should be answered.
hand  was used  by   the   researcher   to  interact with her Finally, through what the researcher observed on his
interviewees face to face in other to get in-depth facts own during fact finding mission were recorded.
from them and also their personal opinions about the
study. Method of Data Analysis: The researcher used frequency

Questionnaires were three hundred and thirty three table presentation and simple percentages, while simple
in number and were self administered. analysis was used to infer meaning from the data.

measuring instrument refers to the degree to which an

measure. The relevant questionnaire in terms of context
and structure  validity  was  checked   and  validated.

terms with the topic of the study.

Method of Data Collection: The sources from which the
necessary data were collected for the purpose of

Data were obtained through the use of the following

RESULTS

Table 2: Distribution of Copies of Questionnaire

Table 2 below showed the distribution of questionnaires to respondents in the 10 Local Government Areas of Ondo State that are involved in agricultural

produce.

S/N Local Government No of Farms No of Members No of Distributed % Distributed No Returned % Returned

1. Owo 10 146 25 8% 22 7.3%

2. Ose 6 204 34 10% 31 10.3%

3. Idanre 13 193 33 10% 29 10%

4. Irele 3 262 44 13% 40 13.3%

5. Ilaje 10 222 37 11% 34 11.3%

6. Odigbo 6 56 9 3% 9 3%

7. Akure South 13 422 71 21% 64 21.3%

8. Okitipupa 11 252 43 13% 38 13%

9. Ile-oluji 2 60 10 3% 9 3

10 Akure South 2 158 27 8% 24 8

Total 86 1975 333 100% 300 100%

Sources: Field Survey, Dec 2014

From the above analysis, researchers used 300 returned questionnaires. The questionnaire response rate was 300/333
x 100/1 = 90.01 ˜ 90%.



World Appl. Sci. J., 33 (5): 802-808, 2015

806

Table 3: shows the initiative of all the individual member of co-operative to embark on one particular agricultural produce
Option Frequency Percentage%
Yes 280 93
No 20 7
Total 300 100
Sources: Field Survey, Dec. 2014

From Table 3 above the researcher observed that 280 or 93% out of 300 respondents agreed that it was their initiative
while 20 or 7% said no, these 20 respondents were mainly sellers of finished products, but the others are part time farmers
of agricultural produce. 

Table 4: Agricultural produce processed into finished goods
Option Frequency Percentage%
Yes 250 83
No 50 17
Total 300 100
Sources: Field Survey, Dec. 2014

Table 4 above showed that 250 respondents which represent 83% agreed that agriculture produce processed into
finished goods while 50 respondents which represent 17% said no that agriculture produce processed into finished
goods.

Table 5: Types of support government render to the marketing co-operative.
Option Frequency Percentage%
By supply fertilizers at affordable rate to the marketing co-operative. 270 90
By donating buses for easy transportation of the goods from place of production to final consumers 30 10
Total 300 100
Sources: Field Survey, Dec. 2014

Table: 5 above shows that 270 respondents which Table 7: depicts that 270 out of 300 respondents
represent 83% said that government supply fertilizers at
affordable rate to the marketing co-operative agriculture
produce processed into finished goods while 50
respondents which represent 17% said that by donating
buses for easy transportation of the goods from place of
production to final consumers.

Table 6: The support that helps the co-operative to achieve their goals
Option Frequency Percentage%
Yes 280 93
No 20 7
Total 300 100
Sources: Field Survey, Dec 2014

Table 6 above shows that 280 or 93% respondents
were of the view that government support has helped
them attain the marketing co-operative goals. While 20 or
7% disagreed that the goals have not been fully attained.

Table 7: Shows all the strategies and approaches applied to have all the
problems faced by the marketing co-operative solved. 

Option Frequency Percentage%
Yes 270 90
No 30 10
Total 300 100
Sources: Field Survey, Dec 2014

representing 90% of correspondents believed that some
of the problems encountered by the marketing co-
operative society have been solved to a reasonable extent
while the other 30 respondents representing 10% are of
the view that the problems have not been solved. 

Table 8: Measures taken to solve the problems of the members. 
Option Frequency Percentage%
Yes 240 80
No 60 20
Total 300 100
Sources: Field Survey, Dec 2014

Table 8 above shows that 240 out of 300 respondents
representing 80% were of the view that the measures
taken favour them while 60 respondents which represent
20% were of the view that the measures taken do not
favour them. 

Table 9: Table shows the level of member’s participation 

Option Frequency Percentage%

Yes 270 90
No 30 10

Total 300 100

Sources: Field Survey, Dec 2014
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Table 9 depicts that 270 respondents out of 300 of fertilizers at affordable rate to the marketing co-
representing 90% of the respondents were of the view
that member’s participations have yielded the desired
result. While 30 respondents says that member’s
participation did not yield the desired result. 

Table 10: Shows the problem and inadequacies in marketing of agricultural
produce through co-operative?

Option Frequency Percentage%
Yes 230 77
No 70 23
Total 300 100
Sources: Field Survey, Dec 2014

Table 10 depicts that 230 out of 300 representing 77%
respondents were of the view that co-operatives societies
in Akure South L.G.A of Ondo State do not encounter any
problem and inadequacies in marketing of agricultural
produce through co-operative while 70 respondents
disagreed with the above statement. 

Table 11: Shows importance of agriculture and marketing of co-operatives
to Nigerian economy. 

Option Frequency Percentage%
Yes 280 93
No 20 7
Total 300 100
Sources: Field Survey, Dec 2014

Table 11: above shows that 280 or 93% of
respondents were of the view that there is an importance
of agriculture and marketing co-operatives to Nigerian
economy while 20 or 7% disagrees with the statement. 

DISCUSSION

From table 3 the researcher observed that 280 or 93%
out of 300 respondents agreed on the initiative of all the
individual member of co-operative to embark on one
particular agricultural produce. Table 4 shows that 250
respondents which represent 83% agreed that agriculture
produce processed into finished goods while Table 5
shows that 270 respondents which represent 83% said
that the type of support government give to them is by
supplying of fertilizers at affordable rate to the marketing
co-operative agriculture produce processed into finished
goods.

This study has looked into the major challenges of
co-operative societies in marketing of agricultural produce
by co-operatives in Ondo State. It discovered that the
type of support government give to them is by supplying

operative agriculture produce processed into finished
goods. The study examined these problems caused by
government, individuals and societies on the marketing
by co-operatives. The researcher discovered that
agriculture is the major occupation for the rural populace
in Akure South of Ondo State and neighboring State and
there are few marketing co-operative societies in Ondo.
The researcher finds that government support has helped
them attain the marketing co-operative goals. It also
noticed that there is an importance of agriculture and
marketing co-operatives to Nigerian economy.

It is a well known fact that agriculture occupies a
unique and very important place in any economic
development in a nation. 

Researchers recommend the employment of trained
manpower in handling of the business and activities of
Ondo producers and marketing society and other co-
operatives. They should apply for business and
management principles to the co-operatives to enable its
services and make surplus for the betterment of its
members.

The researchers do not actually believe that
government should fund co-operative society rather
should provide enough funds needed by themselves.
Investigations indicated that lack of capital is the major
problem of this society and other co-operative societies.
And that government grants to co-operative societies are
not being practicalized as it is being stated theoretically in
papers.

Therefore the researcher recommends that viable co-
operatives thrifts and loan societies should be established
in every community with more members and share capital
to be large to give room for huge amount of capital to be
raised so that they can lend to other co-operatives at low
interest rate. Also agricultural and marketing or even
producer’s co-operatives should be encouraged to have
more members who will participate actively and contribute
more money for execution of their products. 

The researchers strongly believe that the role
government should play in co-operatives is not funding
them but rather should provide an ennabling legislature
and economic environment that will favour agriculture,
production, marketing and other co-operatives. This can
be done in areas of import duty, construction of good
roads mostly at rural areas where these societies operate,
provision of irrigation facilities mostly in the South where
non-existent and these will enable businesses to survive.
Also the researchers recommend that government should
establish agricultural co-operative farm settlement in each
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