
World Applied Sciences Journal 31 (4): 573-582, 2014
ISSN 1818-4952
© IDOSI Publications, 2014
DOI: 10.5829/idosi.wasj.2014.31.04.1432

Corresponding Author: Shardy Abdullah, School of Housing, Building and Planning, Universiti Sains Malaysia, 11800 USM,
Pulau Pinang, Malaysia.  Tel: +060653 3888,  Ext. 2809,  Fax: +06046576523.

573

Entrepreneurship Development of Rural Tourism:
Exploring a Cooperative Business Model

Mastura Jaafar, Ku Azam Tuan Lonik, Aleff Omar Shah Nordin and Shardy Abdullah1 2 2 1

School of Housing, Building and Planning, Universiti Sains Malaysia, Malaysia1

School of Distance Education, Universiti Sains Malaysia, Pulau Pinang, Malaysia2

Abstract: Increased environmental consciousness among the general public has led to an increase demand for
eco-tourism and natural tourism. These types of tourism activities are inherent in the rural areas. In Malaysia,
such attractions are abundance. One of it is the Langkawi Island. Langkawi was declared a ‘GeoPark’ by
UNESCO in June 2007. One area in Langkawi that benefits from the influx of tourists is the Kilim Goeforest Park.
In order to take advantage of the increased arrival of tourists, the local community of Kilim has formed the Kilim
Community  Cooperative  Society  (KCCS) as an effort to manage and develop the tourism activities in Kilim.
The purpose of this paper is to explore rural tourism entrepreneurship development through the cooperative
business model undertaken by the local community in Kilim. Twenty-one boat operators responded to
questionnaires prepared and thirteen involved in focus group discussions. The findings indicate that the
cooperative plays a significant role in developing rural tourism entrepreneurship in Kilim.
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INTRODUCTION industry and are helped by the close interaction between

In rural areas, tourism acts as an engine for and medium-sized entrepreneurs employ 83% of all
community development and poverty reduction in either hospitality workers in Europe. Tourism entrepreneurship
developed or third world countries. The tourism industry and the development of small and medium-sized tourism
is the fifth largest industry in the economy of Malaysia enterprises  are  key factors in the success a destination.
and continues to be in the forefront of economic Li [4] argues that the hospitality and tourism industry is
development. The tourism industry contributed RM37.4 a fertile field for entrepreneurial business. Russell and
billion to the Gross National Income (GNI) in 2011 and Faulkner [5] and Wilson et al. [6] argue that the chaotic
provided 520,700 jobs in 2010. Realizing the importance of and unregulated condition of tourism destination
the tourism industry to the Malaysian economy, the development allows entrepreneurs easy access. In the
Economic Transformation Program (ETP) has identified context of islands, small-scale economies could easily
tourism as one of the 12 National Key Economic Areas influence their vulnerability to change as compared to the
(NKEA). Given this recognition, the tourism sector aims main land regions.
to contribute RM103.6 billion to the GNI and to Islands have special attributes for tourism
accommodate 36 million tourist arrivals by 2020. development. Historically, islanders primarily rely on the

Tourism entrepreneurship is an economic sector that exploitation of primary resources with activities, such as
deals with international market growth [1]. Tourism fishing, agriculture, or forestry. However, due to
businesses will facilitate a rapid infusion of tourism environmental changes and a competitive economy, these
spending [2]. Small and medium-sized tourism enterprises economic avenues are less viable. Traditional economic
provide a network for the production of all types of activity has become increasingly unsustainable and
tourism products and services. Small businesses are therefore,  unable  to  support  island   communities  [7].
acknowledged to be more prevalent in the hospitality As  such,  tourism  is  often  made into a tool for economic

the host population and visitors. Eurostat [3] reports small
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development for many islands [8]. Island attractions are Acknowledgement as a geopark attraction is unique
often associated with strong natural environments with in Southeast Asia and has attracted the attention of the
high scenic values and with distinguished cultures [9]. world. The succeeding section will discuss the geopark
These attractions have been the focal point of tourism island, followed by literature review on entrepreneurship,
development in the context of island since it acts to methodology, analysis, discussion and conclusion.
overcome the constraints of small islands [10].

The creation of community-based entrepreneurship Background of Tourism Development in Kilim Karst
(CBE) is an approach that tries to involve the participation Geopark Forest: One of the major tourist destinations in
the local community. In CBE, a community acts Malaysia is Langkawi Island. Since Langkawi Island was
entrepreneurially by forming and running new enterprises declared a duty free island in 1987, the island has attracted
within the community itself with the aim of upholding the the attention of the world. However, the recognition of
economy of the community with the social goal of Langkawi as the first geopark in Malaysia has placed
focusing  on group benefits over short and long term [11]. Langkawi on a different footage. The islands possess
One example of CBE is cooperative entrepreneurship [12]. several geo-heritage characteristics and significant
This article aims to fill the knowledge gap on tourism geological landscapes. These characteristics and
entrepreneurship research, which is at its adolescence landscapes will able to promote Langkawi as a model for
stage and emerging. Li [4] notes entrepreneurship-related sustainable development. The Langkawi Development
articles comprise only 2% of the total 4917 published Authority (LADA) is the organization tasked to promote
articles. The low share in the number of articles suggests the geopark model for Langkawi. LADA aims to promote
that entrepreneurship research remains understudied in Langkawi as the main destination for high-end tourism in
the field of hospitality and tourism management. Malaysia and to enlist Langkawi in the top 10 popular
Moreover, this study focuses on the entrepreneurship island destinations in the world by 2015 [14]. The
development of island rural communities, where business promotion and rebranding of Langkawi as “Langkawi
development sustainability could be unique for different Geopark Island” is one of the efforts initiated by LADA to
tourism destinations. Exploring geo-tourism promote the geopark status of Langkawi geopark. LADA
entrepreneurship is a significant contribution in relation aims to bring about 3.8 billion incoming tourists by 2015.
to sustainable tourism development. To achieve this goal, several activities, programs and

Thus, this paper intends to highlight the promotional efforts have been designed to support the
development of tourism entrepreneurship within the Kilim development of Langkawi as a major tourism destination
Geopark. A geopark is a territory with a particular for the local and the international market. These efforts
geological heritage of international significance, rarity, or have increased the number of tourist arrivals by 16.57%
aesthetic appeal. These Earth heritage sites are part of an from 1.81 million in 2006 to 2.11 million in 2007. Appendix
integrated concept of protection, education and 1 provides the statistics for the tourist arrivals in
sustainable development [13]. In June 2007, all the 99 Langkawi for 2005 to 2011.
islands of the Langkawi archipelago were recognized as The development of Langkawi as a tourism
part of UNESCO’s Global Geoparks Network. A geopark destination  has  undergone  several  stages  and  has
is designated with a focus on three main components, been influenced by the number of tourists coming over
which are 1) protection and conservation, 2) tourism- several periods [15]. Twenty years ago, the Kilim
related infrastructural development and 3) socio-economic community worked as fishermen and farmers. They were
development using a sustainable territorial development self-employed and earned low income. The area that was
strategy. With the support of the Kilim Community once isolated with preserved natural environment
Cooperative Society (KCCS), members of the Kilim changed slowly with the arriving tourists, especially
Community operate a tourist boat from the jetty of the foreign tourists. This development is true for all tourist
Kilim River. This paper seeks to answer two research destinations such as Kilim Geopark. The tourism industry
questions: in Langkawi slowly changed the employment and

How is the cooperative role fulfilled in developing the influx of tourists, extra facilities, such as
local entrepreneurship in Kilim Geopark? transportation, eateries and shops, were built to support
What are the perspectives of the boat operators the increased demand by the tourists. It is safe to say that
concerning tourism business development in Kilim tourism development has transformed Kilim into an
Geopark? important  tourist  destination  in Malaysia. The pattern of

livelihood pattern of the local community. To cope with
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tourist arrivals in Langkawi Island is almost the same Entrepreneurship in a sustainable economic
every year. June, July and December are the peak months development strategy focuses on building wealth by
for local and foreign tourists [16]. supporting individual public and private entrepreneurs as

In 1998, the first community association (a fishery they identify opportunities and gather resources to create
association) was established in line with a government and to grow their enterprises. The entrepreneurship
effort to improve livelihood especially among the entrepreneurship is an activity which leads to the creation
fishermen community and to reduce poverty in rural areas. and management of a new organisation designed to
By early 2000, in view of the demand to provide boat pursue a unique, innovative opportunity” (Hindle and
services to tourist interested in exploring the mangrove Rushworth, 2000) [23]. In rural areas, entrepreneurship is
forest, the fishermen started to focus on providing boat part  of  a  sustainable  economic development process.
services. This change prompted the formation of the Kilim An entrepreneurship strategy is most effective when it is
Community  Cooperative  Society (KCCS) in 2011. KSCC proactive and transformational, which pushes a
was set-up to manage and to regulate all tourism activities community or region away from dependence on external
in Kilim. In October 2012, 80 local people registered to be decision-makers toward a commitment to develop local
members of KCCS. Out of this, 26 members operate the assets for a sustainable economic future.
boat services provided by the KCCS. Entrepreneurship provides benefits to the community,

Literature Review: A community is a group of individuals accountable and responsible to their communities [12].
or people working and living together in undertaking Furthermore, the reason for community involvement in
economic development in a specific topographical entrepreneurship is based on cultural values, economic
location that share a cultural, linguistic and historical factors and relationship between the entrepreneurs and
background [17]. Anyway, participation or involvement is the community itself [24]. Fligstein [25] emphasizes that
not just about achieving more efficient and more equitable the function of the community is to procure essential
distribution of material resources. Participation includes resources by using networks within the community.
sharing of knowledge and putting the process of learning Islands are always associated with meagre facilities,
itself into the service of the self-development of the such as poor infrastructure, inaccessible services, limited
people [18]. Drumm and Moore [19] argue that community communication coverage and barriers and an unstable
participation should be a process that involves all economic foundation  that  affect   primary  production
stakeholders, such as local government officials, local [26, 27]. However, different factors motivate entrepreneurs
citizens, architects, developers, business people and to continue living in their island. In tourism, staying in a
planners. The involvement of all stakeholders indicates location that the entrepreneur desires outright
that decision-making is shared. supplements the original mindset of the entrepreneur,

One way in which the community can participate in which is to make a large profit [28]. Small companies
tourism activities is though a cooperative movement. usually    operate     nature-based   entrepreneurship.
Cooperatives are based on identity, principles and values Small-scale tourism enterprises have the potential to
that are acknowledged internationally [20]. The provide essential service in communities by helping to
International Cooperative Alliance (ICA) defines a transform local resources into tourist products and
cooperative as an autonomous association of people who services [29]. According to Keller [30], businesses are
are united voluntarily to meet their common economic, often small, family-owned, undercapitalized and marginally
social and cultural needs and aspirations through a jointly viable. Despite their limitations, islands and peripheral
owned  and  democratically  controlled  enterprise [21]. communities have special features that make them
The cooperative should not only be based on profit but attractive to tourists. The environment, especially in
should also consider welfare, eradicate poverty and geotourism, greatly influences business sustainability.
benefit members [22]. Cooperatives are non-profit The development of local rural entrepreneurship, besides
associations owned by its members and create social creating added economic value to a region by creating
values for their community based on the sharing of profit jobs, needs to consider safeguarding the scarce resources
and risks [22]. Cooperative entrepreneurship is one type within the community [31]. Based on the current rapid
of  Community  Based  Entrepreneurship  (CBE)  [12], growth,  identifying  a  diversification  of  tourism
which is an initiative to develop entrepreneurship in the products and destinations are taking place. Consequently,
local community. new  alternative types  of   tourism   are   in  demand,  e.g.,

where individuals and organizations happen to be
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small-scale nature-related tourism with a rural experience. Rural areas or islands have always been associated
Barriers to the establishment of island tourism enterprises with low level facilities (Chand et al., 2005). In 2007, Kilim
parallel the problems identified in rural tourism literature. LADA provided basic infrastructures such as jetties, an
These problems include lack of government support and office building and shop lots. KCCS is responsible for
advice, training, poor marketing, local facilities and leasing the premises and maintenance of the buildings
amenities, seasonality, weather and low numbers of and jetties. According to the head of KCCS, “The jetty,
visitors. kiosk and the management building that also act as a

MATERIALS AND METHODS by  the  cooperative.  Rent  was paid to LADA monthly

Data were collected through a survey and an borne  by  the  cooperative.  The  cooperative  did not
interview. This study focuses on the perspective of boat own  any  boat  to  avoid  the  conflict  of   interest  with
operators regarding tourism development in Kilim its members. It is also to give opportunity for the
Geopark. Questionnaires were given to all 26 boat members to earn better profit.” The income of the
operators who are members of the Kilim Community cooperative comes from the business premises, the levies
Cooperative Society (KCCS). The questionnaires were collected from the boat operators amounting to RM 10
distributed through KCCS. KCCS collected all the (equivalent to USD 3.22) for each trip, a one-time
questionnaires from the boat operators and returned them membership fee and the member-bought shares that range
to the researchers. However, only 21 respondents did so. from RM 30 to RM 300. According to the cooperative, “all
The questionnaire was developed to gauge their business together we have 25 boat owners and 80 boats. Only one
set up, business operation and their opinion towards entrepreneur has 14 boats, while the rest only have 1 to
tourism development. Data were processed using 2 boats only.”
Statistical Package for the Social Sciences (SPSS). The
second stage is a focus group interview with ten boat Respondent  Profiles:  Table  1  shows  the profile of the
owners  and  two representatives from the cooperative. 21 boat owners. Based on Table 1, majority of boat
The interviews were semi-structured, with a number of operators (81.0%) are aged between 25 and 44 years old.
subject areas addressed such as business start up, In term of formal educational level, all boat operators
involvement, resources and barriers to tourism attended school and received an education level of at
development. Interviews took about two to three hours, least primary school. Out of 21 boat operators, only 14.3%
recorded and transcribed. A systematic content analysis are still single, while 85.7% are married.
was undertaken to identify key themes to support the
quantitative questions. Results from the data processing Business  Development:  The head of KCCS mentions,
were analyzed and discussed in this paper. “To start operate a business, each boat owner must

RESULTS operator. The priority will be given the villagers. Most of

Objective of the Cooperative: The main objective of the time, they will have certain fund to be used to buy boats.
cooperative is to improve the quality of life and standard We have not persuaded them to enter the industry, but it
of living of the local community. The cooperative acts as is because on their interest.”
intermediary with local authorities on issues pertaining to The most important aspect in starting any business
the tourism development in the area. The recognition as is financial capital. Every prospective entrepreneur will be
a geopark requires effort in environment protection and confronted with the dilemma of obtaining start-up capital.
conservation. Moreover, the benefits derived from being “The initial capital to begin a boat service is around
recognized as a geopark must address the improvement of RM60000 to RM100000 for a boat, depending on the
socio-economy of the local community. Apart from type and specification of boat and RM15000 to
emphasizing environment sustainability, KCCS supervises RM20000 for the engine,” replied one boat operator.
businesses in Kilim and encourages locals to be involved Table 2 shows that 85.7% of the boat operators in Kilim
in entrepreneurship. Most importantly, KCCS needs to Geopark started their business with capital below
ensure the capacity of boating activities, which should RM75000,  while  14.3%  started  their  business with
not damage the environment while giving optimum income capital between RM75000 to RM100000. Kilim Geopark
to the villagers. boat  owners  obtained their capital from different sources.

ticketing counter were provided by LADA but managed

and  the  utilities  bill  and  maintenance costs were

register with KCCS. The same goes with the boat

them are previously fishermen and after working for some
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Table 1: Profile of respondents

Variables Frequency Percentage (%)

Age
15-24 1 4.8
25-44 17 81.0
45-54 1 4.8
55-64 2 9.5

Total 21 100.0

Level of education
Primary school 6 28.6
Secondary school 12 57.1
Other 3 14.3

Total 21 100.0

Marital status
Single 3 14.3
Married 18 85.7

Total 21 100.0

Table 2: Business start-up

Capital Frequency Percentage (%)

RM0–RM75000 (Equivalent to USD24,193) 18 85.7
RM75001–RM100000 3 14.3

Sources of capital

Saving 3 14.3
Family or relative loan 4 19.0
Commercial banks 8 38.1
Government fund 6 28.5

Monthly income
RM 0–RM 2000 11 52.4
RM 2001–RM 4000 7 33.3
RM 6001–RM 8000 1 4.8
RM 8001–RM 10000 2 9.5
RM 50001 and above 3 14.3

Years of starting business
1996-2000 6 28.6
2001-2005 4 19.0
2006-2010 10 47.6
2011 and above 1 4.8

No. of boats when starting business
1 20 95.2
2 1 4.8

No. of boats currently own
1 11 52.4
2 2 9.5
3 4 19.0
4 2 9.5
>5 2 9.6

No. of workers
0 6 28.6
1 7 33.3
2 2 9.5
3 2 9.5
4 2 9.5
5 people and above 2 9.5

Of all boat operators, 38.1% obtained capital from banking
institutions and the government (28.5%), whereas the
remaining 33.3% obtained capital from savings or a loan
from family or a relative. In relation to developing
entrepreneurship among the local community, an
interviewee raised the issue of financial problems faced by
boat operators. The respondent cited difficulties in
getting subsidies or loans and the small loan amount
granted to start a business.

“The amount of loan granted to start a boating
business  from  specific  government   scheme   is  too
small  to cover  business  operating  cost. Besides, the
time taken to process the loan is also too long and
usually takes up to three months. To buy a second hand
boat, we need RM 15000. For such a small amount, it is
difficult to get loans either from banks or from other
government agencies especially if we need it urgently.
Previously, the cooperative has given loan to some
members but as usual when members borrow from the
cooperative, there is a difficulty of paying back the
loan.”

In terms of income, more than half (52.4%) of the boat
operators in Kilim Geopark earned less than RM2000 per
month. However, 33.4% earned between RM2001 and
RM4000 per month, while 14.3% of the boat operators
earned more than RM5000 per month. Even if their income
is considered enough for them to cover their expenses,
the boat operators expressed their low satisfaction in
getting an expert to maintain their boat and to acquire
appropriate  spare  parts.  Another  boat  owner added,
“To get the capital is a problem and to maintain the boat
is another problem. The engine cost requires a lot of
money.”

The upkeep paid by boat owners is quite costly.
“The price of the packages offered for the tours has not
changed for quite sometimes even though the fuel prices
have increased continuously. Besides, the price of the
spare parts has increased over times.” Another
interviewee noted the involvement of third parties
affected the profit gained by boat owners. “The
commission paid to the taxi driver is too high. For
example if the price of a package is RM370, the boat
owner receives RM170, while the taxi operator gets
RM180 for bringing the tourist to the area and for
waiting for the tourist to complete their boat trip.”
Furthermore, according to the headman, “The income
from the business depends very much on the season. The
number of the tourist arrivals is usually less in February,
March and April.”
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Table 3: Boat owner perspective on tourism development
Boat Owner Perspective Mean SD
Government assistant
1. Financial assistance given by the government to develop tourism sector in Kilim Geopark is sufficient. 3.9524 .66904
2. Government needs to intensify efforts to enhance the promotion of Kilim Geopark among foreign tourists. 4.8571 .35857
3. The basic amenities at Kilim Geoapark are enough to cater the needs of tourists. 2.6667 1.27802
4. Ease of public transport services that enable tourists to visit the Kilim Geopark is sufficient. 3.1905 1.28915
Economic benefit
1. Tour boat operations conducted in the Kilim Geopark are able to improve the economy of the local community. 4.3333 .65828
2. Tour boat operations conducted in the Kilim Geopark can increase the economic aspects of operators. 4.1905 .92839
3. Kilim society as a whole will benefit from the development of tourism activities at the Kilim Geopark. 4.2857 .56061
Future expectations
1. Number of tourist boats must be increased to meet the growing needs of tourists. 4.1905 .60159
2. Greater involvement of local people in direct or indirect tourism activities in Kilim should be increased. 4.1429 .91026
3. Business outlets should be added again in the Kilim Geopark 4.3810 .58959

The first generation of boat owner/operators started government needs to exert more effort in promoting Kilim.
their business at the end of the 1990s. The tourism boom Most boat operators (76.2%) agree that financial
in 2000 influenced more local people to set up businesses. assistance from the government for the development of
Four locals started their business between 2001 and 2005 the  tourism  sector  in Kilim Geopark is sufficient.
and the number increased to 10 from 2006 to 2010. In terms However, the participants are less satisfied about the
of business development, the majority of boat owners public transport and the basic amenities provided in Kilim.
started with only one boat and almost 50% had acquired The cooperative noted the business premises rented by
two boats. Only one boat operator has 14 boats. Six the local entrepreneurs. “Due to the inadequate numbers
owners operate their own boat while others have their of premises available, the variety of products offered to
own boat operator. Apart from its nature-based activities, the market is also limited. This lack discourages the
such as bat cave and eagle watching, fish farming and tourists from spending their money here because of
trips to the mangrove forest, which are accessible by boat, limited choices of offered products, unlike several other
Kilim Geopark does not have other distinct elements to places that are already known as places for shopping
accentuate the Kilim trademark and specialty. spree.”

According to their response, “We are thinking of Most respondents agreed on the significant
how to explore different tourism spot attractions, contribution of tourism development to the Kilim
however riding a boat for three to four hours will lead to community. The boat owners as well as the whole
sea pollution.” Creativity in offering different tourism community benefit from their involvement in different
products and marketing strategies enhance the business tourist activities by providing transport, operating small
sustainability of boat owners. According to a boat owner, shops, among others. However, majority of the
“We have different packages, depending on the need of respondents believed in the idea that they need more
the customer. Sometimes they want a different business outlets in Kilim. They also agreed on the
experience. For example they just want to be on the boat involvement of more local communities and looked
for more hours, enjoy the speed boat velocity, or fish and forward to the increasing number of boat operators to
swim in the sea.” However, the head cooperative replied, cater the needs of tourist.
“Been solely dependent on eco-tourism attraction, which In addition, the respondents admitted having
is boating tour activities, it is rather hard for Kilim to problems with boat operators. The participants noted that
compete with other locations in Langkawi.” Marketing the locals are lazy and have no initiative to learn.
is up to each individual. The owner of 14 boats said, Furthermore, a communication barrier exists between the
“there are many travel agencies from the whole boatman and the tourists, especially when they are
Malaysia looking for boat owner and they need to deal foreigners. According to the head of KCCS, “We can
with us here. Having strong networking is an train the  locals,  but  many  of  them  refuse to learn.
advantage.” They must have the desire to learn.” Besides that, the

Perspective on Tourism Development of Boat Owners: “The boatman was paid by trip and they also show up
Table 3 indicates the perspective on tourism development late even though there were already tourists waiting for
in Kilim. All participants strongly agree that the them.”

working attitude of the boatman also needs attention,
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DISCUSSION boat owner is the speedboat. Obtaining external funds

This article explored the rural entrepreneurship monthly income of RM2000 RM5000 per month, locals are
development model of KCCS in Kilim. Geo attractions are not isolated from normal problems facing small
unique in providing free attractions. Hence, Kilim Karst businesses. Higher operating expenses posed a challenge
Geopark Forest may be developed as one of the most to them. They need to play an active marketing strategy
popular tourist spots in Langkawi, apart from two other to support their business. They should take advantage of
geopark attractions, namely, the Machinchang Cambrian the current destination growth to provide a good platform
Geopark Forest and the Dayang Bunting Marble to get customers.
Geoforest Park. Cooperative involvement has Poverty has always been a problem in rural areas. The
differentiated Kilim with the other two tourist attractions. development of tourism activities in Kilim Geopark
Given that the locals traditionally worked as fishermen, provided the local community with the opportunity to
the attraction enabled the cooperative to develop an increase their income by participating in the tourism
entrepreneurial program that provides meaningful tourism industry that promises better income. All the operators
experience to visitors. agree that all society benefits from tourism development,

The cooperative supports the development of especially boat owners. In line with the government
Malaysia significantly. A large percentage of the objective set in the Tenth Malaysia Plan (2011–2015),
productive workforce in Malaysia belongs to the age poverty reduction remains one of the five thrusts of the
group between 15 and 64. Table 2 shows that all 21 boat plan. The concept of CBE has been applied by KCCS as
operators are within this productive age group. Boat a tool to reduce the incidence of poverty, increase income
operators aged between 25 to 44 years old comprise 81% and to provide job opportunities to the local community.
of their total number of boat operators. In terms of Costa et al. [22] argue that poverty eradication, especially
education level, all boat operators attended school and among the local community, is part of cooperative goal.
received educational level of at least primary school. Local community involvement or participation is an
According to Lussier [32], the level of education is very important aspect of tourism development [33]. By
important and influences the success of entrepreneurs. involving the tourism sector, community members benefit
Out of 21 boat operators, only 14.3% are still single, while from tourism development through increase incomes,
85.7% are married. employment and education [34].

Analysis reveals that tourists have approached the Apart from positive feedback, the operators feel that
local community even before 2000. Six locals started their boat operators should be involved in this business
business before 2000 on a part-time basis in support of because of the growing needs of tourism. The lack of
their main fishing activities. With the increased in the facilities in rural areas has been acknowledged as one of
number of tourist arrivals, these fishermen gradually the shortcomings for entrepreneurship development. Even
shifted occupation from fishing to providing tourist boat with current facilities, boat operators feel that basic
services. Their success motivates and influences other amenities need to be enhanced together with public
local communities to follow. During 2006 to 2010, another transport. In terms of the infrastructure in Kilim Geopark,
10 boat operators among the local communities got 95.3% of boat operators agree that business space, such
involved. KCCS was formed during the tourism boom in as  retail  premises,  should  be  added  in the Kilim jetty.
Kilim in the late 2000. The demand from tourists increased At present, only one building has six stalls selling food
during those years. With such development, LADA and beverage and a handicraft store at the Kilim Geopark
stepped in to provide support to the local communities jetty. To encourage entrepreneurs, especially among the
especially in assisting in their business activities by local community, local authorities should increase effort
providing basic infrastructural facilities which include to build new business lots at the Kilim jetty. The limited
access roads, jetty and business kiosks. This culminates space for business at the Kilim Jetty hinders the
in the formation of KCCS with the help of LADA. participation of the local community. The number of

Rural areas and islands have always been linked with peddlers will also increase due to the lack of business
small  businesses  that  offer  specific tourism products area. The peddlers disturb the visitor parking area and the
and act as key factors for the success of a destination [4]. traffic in Kilim jetty. Accordingly, 33.3 % of boat operators
The growth in tourism demand in Kilim contributes to a agree that basic facilities in Kilim Geopark area are
high supply of boating services. The primary asset of a inadequate for tourist use.

have enabled respondents to purchase boats. With a
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In the case of the Langkawi Geopark, 90.5% of the Infrastructure and facilities are important in tourism
boat  operators agreed that the involvement of local development. They support the increasing number of
community in the tourism industry should be further tourist arrivals in Kilim Geopark. Regarding the
intensified. Local community participation is also infrastructure, 95.3% of the boat operators agreed that
important in the decision-making process. In developing business spaces, such as retail buildings should be added
countries, local community participation in the decision- in the Kilim jetty and 33.3% agreed that the basic facilities
making process is always limited or sometimes in Kilim Geopark are adequate. Kilim, as part of the rural
marginalized [35]. Hence, local communities not only fail area and island tourist attraction, is in the need of many
to participate in the decision-making process, but also fall facilities to compete with other tourist attractions in
short in maximizing the benefits of tourism development Langkawi.
[36]. Only 90.4% of the boat operators agreed that the
local community will enjoy greater benefits from the ACKNOWLEDGMENT
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