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Fig. 2: Structural equation modeling of social capital and organizational entrepreneurship

Fig. 3: Structural equation modeling of social capital and organizational entrepreneurship

Table 5: Model summary of goodness of fit statistics

Chi-square DF RMSEA GFI AGFI NFI NNFI CFI IFI RMR

62.95 34 0.060 0.94 0.89 0.95 0.95 0.96 0.96 .029

However, other dimensions of social capital namely (NFI), Non-Normed Fit Index (NNFI), Comparative Fit
structural capital could not satisfy the entrance criterion Index (CFI) and Incremental Fit Index (IFI) of more than
of the regression, then regression equation of the 0.90 were considered indicators of "good fit" Given their
regression of organizational entrepreneurship on social complementary features all four indexes were used to
capital and its dimensions is as fallow: evaluate the path model. In this model, we use an

Organizational entrepreneurship = 0.445 (Relation Business and Create an independent unit; IPS =
Capital) + 0.252 (Cognitive Capital). Innovation in products and services; INP = Innovation in

In accordance with Byrne (1998), a ratio of P  to DF of = Risk Taking; COG = Cognitive Capital; REL= Relation2

less than 3 was generally considered an indicator of good Capital; STR= Structure Capital; OEN= Organizational
model fit and a ratio of less than 5 was considered Entrepreneurship; SOC= Social Capita.
acceptable. An adjusted goodness-of-fit index (AGFI) of The data of  figures (2), (3) and table (5) are illustrated
more than 0.90, a root-mean-square error of approximation that the exploratory model, including all hypothesized
(RMSEA) of less than 0.08 and Root Mean Square variables  provided  an  adequate  fit (P  = 62.95; DF = 34;
Residual (RMR) of less than 0.045 and a normal fit index p = 0.27632; a ratio of P  to DF of less than 3; goodness of

abbreviation of both of criteria’s dimensions (NBC = New

a process; SRN = Self-Renewal; LED = Leadership; RST
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fit index [GFI] = 0.94; adjusted goodness-of-fit index generally   and    specially,    enhance    the    level  of
[AGFI] = 0.89; root-mean-square error of approximation social capital, because with higher it, social correlation,
[RMSEA] = 0.060 and [RMR] = 0.029) for the data and social commitment and consequently, entrepreneurship
indicated that the relationship between social capital and manners in people increase too. Thus, if the present
organizational entrepreneurship because of the strong organization and even other organizations want to
direct effects of social capital on organizational achieve creativity and innovation for doing their duties,
entrepreneurship upon figures are respectively structural they should invest as acceptable social capital in their
equation modeling (estimate state and T-value) and the organization.
model summary of goodness of fit statistics.

CONCLUSION AND DISCUSSION 

The results of study are illustrated that there is the Entrepreneurship., Denmark Technovation.
positive and significant relationship between social 2. Coleman, J., 1990. Foundations of social theory.
capital and organizational entrepreneurship, hence it can Cambridge, MA: Harvard University Press.
be concluded that there is the direct relationship between 3. Salehi, M. and H. Valizadeh, 2007. Entrepreneurship
these two items and increases or decrease in social capital in corporate sector. J. Southern Econ., 15: 33-37.
have direct effect on organizational entrepreneurship. 4. Alistair R.C. Anderson and J. Miller, 2002. Class

Increases in organizational entrepreneurship require matters: human and social capital in the
to use some strategies such as paying attention to the entrepreneurial    process.     J.     Socio-Economics,
research and development unit, create a new department 32: 17-36.
in the  organizational   level   to   produce   and  deliver 5. Fukuyama, F., 1995. Trust: the social virtues and the
new products and services [21], educated people who are creation prosperity, New York: Free Press.
interested in entrepreneurship, forming the independent 6. Valizadeh, H. and M. Salehi, 2010. Entrepreneurship
teams and workgroups for pursuing the new ideas and, and service sector in Iran: An empirical analysis. Asia
etc., also can by increasing the horizontal and vertical Pacific J. Innovation Entrepreneurship, 4(2): 61-82.
relations between units of organization and preparing 7. Paldam, M., 2000. Social Capital: One or many? -
backgrounds  for  improving   trust   among   people   of Definition and measurement. J. Economic Surveys,
organization and management, creating close 14: 629-653.
communication between managers and staffs by 8. Inglehart, R., 1997. Modernization and Post
preventing the heterogeneity and not preventing the modernization: Cultural, Economic and Political
informal networks' growth, so to be improved social Change in 41 Societies. Princeton: Princeton
capital for entrepreneurship in the organization. University Press.

The results of data analysis in the present study are 9. Olson, J., 1998. The initiative on defining monitoring
proving hypotheses theoretically, because any and measuring social capital. Social Capital Initiative,
organization, which has high social capital, it can cause to Working pp: 1.
grow on the new ideas of their employees, of course, by 10. Narayan, D., 1997. Voices of the Poor: Poverty and
using informational transaction among of people in the Social Capital in Tanzania. World Bank, Washington
organization and these new ideas will cause to be D.C., USA.
creativity and this creativity lead to innovations and 11. Uphoff, N., 1999. Understanding Social Capital:
entrepreneurship in the organization. Learning from the Analysis and Experiences of

Finally, the results of analysis were shown there is Participation, in Seregeldin, I. and P. Dasgupta,
the significant coloration between all of dimensions and (Eds.). Social Capital: A Multifaceted Perspective,
The Regression Equation of organizational World Bank, Washington DC, USA.
entrepreneurship on dimensions of Social Capital is 12. Nahapiet, J. and S. Ghoshal, 1998. Social capital,
significant. The model used in this article according to the intellectual capital and organizational advantage.
data collected is goodness of fit. So, all hypotheses of Academy of Management Review, 23: 242-266.
present study are true and acceptable. The findings of all 13. Shahhosseini, A., E. Kavousy and A. Safariyan, 2009.
hypothesis of present study are in conformity with Studying the Relation of Organizational
researches of Coleman [2], Alistair and Anderson [4] and Entrepreneurship & Financial Functions at Tehran
Liao and Welsch [19]. Therefore, all of organizations, both Customs, European J. Social Sci.,12(1):100-116.
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