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A Study on Customisation of Social Networking Sites and its Influence on Young Adults
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Abstract: Today customization of social networking sites are predominant among the Indian young adults. Young adults
are highly vibrant and inducted to have more drive on sharing their views, ideas, emotions and they are inclined on
disseminating information through this social networking sites. Social networking sites have prominent merits as they
are the medium of communication, informal learning, educational benefits etc and also with the hitches such as breach
of privacy, fraud, cyber bullying, becoming an addict etc. This research paper is all about the customization of Social
Networking Sites and its influence on college students. 
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INTRODUCTION activities. Some sites cater to diverse audiences, while

A social networking site is an online platform, or site shared racial, sexual, religious, or nationality-based
that focuses on facilitating the building of social networks identities. Most social network services are web-based
or social relations among people who, for example, share and provide means for users to interact over the Internet,
interests, activities, backgrounds, or real-life connections. such as e-mail and instant messaging [3]. 
A social network site consists of a representation of each At the forefront of emerging trends in social
user (often a profile), his/her social links and a variety of networking sites is the concept of "real-time web" and
additional services. Social networking sites allow users to "location-based." Real-time allows users to contribute
share ideas, activities, events and interests within their content, which is then broadcast as it is being uploaded -
individual networks. the concept is analogous to live radio and television

SixDegrees.com, which existed from 1997 to 2001, is broadcasts. Twitter set the trend for "real-time" services,
considered to be the first social networking site because wherein users can broadcast to the world what they are
it was the first website that allowed users to create doing, or what is on their minds within a 140-character
personal profiles and link to friends. Friendster, created in limit [4]. Facebook followed suit with their "Live Feed"
2002, popularized social networking in the world before where users' activities are streamed as soon as it happens.
MySpace (2003), Facebook (2004) and Twitter (2006) took Facebook, Google+, Twitter and LinkedIn are very popular
over as the most widely used social networking sites [1]. in India and their popularity more than quadrupled from

Since their introduction, social networking sites such 2005 to 2012. The growth of social networking sites is
as MySpace, Facebook, Twitter etc have attracted millions outpacing the development of rules, laws and unofficial
of users, many of whom have integrated these sites into etiquette regarding their use [5].
their daily practices. There are hundreds of social
networking sites, with various technological affordances, Literature Review: Shailja Agarwal and Monika Mital
supporting a wide range of interests and practices. While from the Jaipuria Institute of Management tries to identify
their key technological features are fairly consistent, the the reasons why individuals use Social Networking Sites.
cultures that emerge around social networking sites are The 3 factors identified by the study were: Widening
varied [2]. Most sites support the maintenance of pre- Perspective (related to increase in a person's knowledge,
existing social networks, but others help strangers information and awareness of current events and job
connect based on shared interests, political views, or prospects), Sharing of Opinions (related to maintaining

others attract people based on common language or
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contacts with friends, relatives and like-minded people) Sampling Framework: Totally Five prominent colleges
and Personal Socialization (related to flirting and making were chosen in Chennai, capital city of Tamil Nadu India.
contacts with new friends). The study concluded that all For each college hundred samples were collected
of these factors are important reasons for individuals respectively.
joining SNWs and the Factor 1 has gained significant
important [6]. Period of the Study: Primary data were pertained during

Moreno MA, Fost NC, Christakis DA (2008) has October 2014 to march 2015 and secondary data were
identified seven motives behind the use of social gathered from 2010 onwards.
networking sites: self-reflection and image-building,
utility, information-gathering and problem solving, Sample Method and Size: Convenience sampling method
networking, simply-spending time, revisiting-memories was undergone in this study in order to address the
and peer influence. The paper finds the predictors of prepaid customers from the selected ten cities and totally
frequency of usage of social networking sites in the 500 samples were subjected as sample size. 
decreasing order are utility, networking, spending leisure
time and revisiting memories while information use and Reliability and Validity
problem solving do not appear to be significant in Reliability: Using SPSS 20, inter item reliability was
explaining the frequency of use [7]. checked and cronbach alpha value was 0.86.

David Rosenblum (2007) shows that high school and
university students use Social Networking Sites mainly to Validity: Content, construct and face validity were
communicate with and find out more about existing offline assessed and evaluated through the respective experts
friends than to meet new persons online [8]. and supported by literatures. Internal validity was

Henry Jenkins and Danah Boyd (2006),"Spatially checked using Amos 22 package and also referred with
Bounded Online Social Networks and Social Capital and
“ The Role of Facebook" by Nicole Ellison, Charles Pilot Study: Totally 100 respondents were undergone for
Steinfield, Cliff Lampe from the Department of the pilot study and it was conducted in Chennai, the
Telecommunication, Information Studies and Media capital city of Tamil Nadu.
Michigan State University tries to predict the effect of use
of social networking sites on an individual's social capital RESULTS AND DISCUSSION
and they conclude that intensity of Facebook use is
positively related to the maintenance and creation of To Analyse the Usage Pattern of Social Networking Sites
social capital by individuals [9]. by College Students: To analyse the pattern of usage of

Objectives of Research: considered namely Social Networking Site used, Time

To analyse the usage pattern of Social Networking Purpose of using Social Networking Sites. The usage of
Sites by college students Social Networking Sites can differ gender wise and age
To identify the determinants of influence of Social group wise. Between the two genders wise difference was
Networking Sites on college Students studied using F-test. The results are presented below

Research Methodology Sites differ significantly between genders the F-test
Research Design: Descriptive research method was conducted revealed that it significantly differ in the case
undertaken in this study. of Facebook, Orkut, Twitter, HI5 and Google +. As regards

Data Collection difference in choice gender wise.
Primary Data: Survey method was adopted using While Social Networking Sites is used for diverse
structured questionnaire for collecting the primary data. purposes whether this usage pattern differ significantly

Secondary Data: The secondary data were collected and in the case of Sharing emotions and feelings, in all other
referred from the published literature findings and reports. usage  there  is  significant  difference  between  male  and

Social Networking Sites three aspects have been

spent per week on Social Networking Sites and the

To find out whether the choice of Social Networking

other Social Networking Sites there is no significant

between genders, F-test conducted revealed that except
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female. This shows that these Social Networking Sites age group does not find Social Networking Sites
have  differential  significance among users of different supportive for information and knowledge. On the other
sex. This finding is useful to determine the usage hand the young age group is more inquisitive and
preference gender wise and the related purposes for dynamic to be more informative and knowledgeable.
which these sites are used. The service providers can take Social Networking Sites as a source of Stress Buster is
this lead in order to incorporate different application user dependent and depends on the features contained in
options so as to meet the requirements of all users. This Social Networking Sites. The solution for relieving stress
way the strike rate would improve significantly, which differs according to age and so if the Social Networking
when read with scope for advertisement revenue, the Sites contained features addressing the requirements of
outcomes are infinite. all the age groups then the users will find Social

One more aspect tested with F-test was to find out Networking Sites as an effective Stress Buster. These
whether the usage of Social Networking Sites differs arguments also hold good for Social Networking Sites
significantly among the age groups. In this regard the being used to share emotions and feelings.
choice of Social Networking Sites there is no significant
difference among the age groups. But in the case of usage To Identify the Determinants of Influence of Social
of Social Networking Sites significant difference among Networking Sites on College Students: For this objective
the age group is noticed in the case of employment multiple regression analysis was carried out in which no
opportunities as a source of information and knowledge of Social Networking Sites used is dependent variable and
as a method of Stress Buster and sharing emotions and effect on personal life, effect on life style, effect on career
feelings. This finding is not surprising because people of and parents discretion and monitoring required for
different age groups would exhaust all possible avenues children were chosen as independent variables. The result
for employment and in the case of younger persons with of the analysis showed that the predictor variables
better exposure to Social Networking Sites use, the young together explained 38% (R square=0.380) of the choice of
age group uses more Social Networking Sites. With no of Social Networking Sites used. The R square value
relatively  lesser  computer  operational  ability  the  higher was  found  statistically  significant  with  F  value = 4.006.

Table 1: 
Tests of Between-Subjects Effects

Source Dependent Variable Type III Sum of Squares df Mean Square F Sig.
Gender Facebook 0.793 1 0.796 3.32 0.03

Orkut 0.79 1 0.79 3.22 0.08
Twitter 0.583 1 0.583 3.34 0.07
My Space 0.02 1 0.02 1 0.32
HI5 0.177 1 0.177 3.18 0.08
Google + 1.095 1 1.095 6.26 0.01
LinkedIn 0.047 1 0.047 0.83 0.37
Fropper 0.02 1 0.02 1 0.32
My Year book 0.005 1 0.005 0.49 0.49

Table 2:
Tests of Between-Subjects Effects

Source Dependent Variable Type III Sum of Squares df Mean Square F Sig.
Gender Socialization 0.098 1 0.098 0.398 0.53

Interact with people of Common Interest 0.46 1 0.46 1.875 0.174
Employment opportunities 7.24E-05 1 7.24E-05 0.001 0.979
Promotional Activities 0.177 1 0.177 3.181 0.078
More Informative and Knowledgeable 1.58 1 1.58 8.539 0.004
Recreational Activities 0.006 1 0.006 0.114 0.736
Stress Buster 0.05 1 0.05 0.385 0.536
Online Polls and Surveys 0.185 1 0.185 3.315 0.072
Share Emotions and Feelings 2.377 1 2.377 14.23 0.000
Life Partner 0.006 1 0.006 0.114 0.736
Social Issues and Changes 0.019 1 0.019 0.247 0.62
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Table 3:
Tests of Between-Subjects Effects

Source Dependent Variable Type III Sum of Squares df Mean Square F Sig.
Age Group Socialization 0.87 2 0.435 1.81 0.169

Interact with people of Common Interest 0.801 2 0.4 1.638 0.2
Employment opportunities 2.396 2 1.198 14.231 0.000
Promotional Activities 0.054 2 0.027 0.467 0.628
More Informative and Knowledgeable 1.679 2 0.839 4.516 0.013
Recreational Activities 0.037 2 0.019 0.384 0.682
Stress Buster 1.399 2 0.7 5.98 0.004
Online Polls and Surveys 0.224 2 0.112 2.005 0.14
Share Emotions and Feelings 3.293 2 1.646 10.331 0.000
Life Partner 0.037 2 0.019 0.384 0.682
Social Issues and Changes 0.023 2 0.012 0.153 0.858

Table 4:
Coefficients

Unstandardized Coefficients Standardized
----------------------------------------------

Model B Std. Error Coefficients Beta t Sig.
1 (Constant) 7.202 0.776 9.27 0

Negative Impact -0.105 0.289 -0.037 -0.36 0.718
Parnets Discretiona and Monitoring 0.638 0.225 0.286 2.84 0.006
Lifestyle 0.035 0.221 0.016 0.15 0.875
Career Enhancement -0.56 0.22 -0.266 -2.54 0.012

This implies that the results can be used for interpretation Usage Pattern differs among genders for all factors
and designing policies. Among the independent variables except for Sharing Emotions and Feelings (9  Factor).
parental discretion and monitoring required and career Usage Pattern differs among different Age Groups in
choice are found to be statistically significant. This is case of Employment opportunities, as a source of
very much in order as every parent expects their children Information and Knowledge as a method of Stress
to use the Social Networking Sites for positive benefits Buster and sharing emotions and feelings (3 , 5 , 7
and avoid getting exposed to irrelevant and objectionable and 9  factor)
sites. In this manner the Social Networking Sites can be Parents Discretion and Monitoring and Career
expected to offer excellent support to children for enhancement are the major influencing factors of
knowledge building and creative thinking. As a source of Social Networking Sites among college students.
Career enhancement, users of Social Networking Sites get
into contact with a large spectrum of career opportunities REFERENCES
related information either directly or through the linked
contacts. Sharing of career experience with other members 1. Pfeil,     U.,    R.    Arjan   and   P.   Zaphiris,   2009.
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Networking Sites. This analysis therefore indicates that of user profiles and the social capital divide among
Social Networking Sites have a significant positive effect teenagers and older users in MySpace. Comput Hum
on users, provided the use is constantly under parent Behav., 25: 643-654.
monitoring. 2. Boyd and Ellison, 2007. Social network sites:

Dependent Variable: Number of Social Networking Sites Computer-Mediated Communication, 13(4), article 11.
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Google +. 58(1): 9-31.
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